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2010 RIGHTS LIST

NON-FICTION

Aamodt, Sandra and Sam Wang
WELCOME TO YOUR CHILD’S BRAIN
(Bloomsbury, 2011)
Proposal; Manuscript due September 2010

Writing about children’s brains poses a major challenge: all parents are experts on this topic. As discovered
in Welcome To Your Brain, people have many beliefs about how their own brains work. These beliefs are
usually based on a half-remembered report from the news, or on something they heard from family or
friends, or on their own experiences as a brain owner. Quite often, scientific investigation has shown that
these beliefs are wrong, but the myths remain in wide circulation just the same.

In WELCOME TO YOUR CHILD’S BRAIN, the authors again compare common beliefs with research —
this time, concerning child development. They’ll unravel myths about parenting such as whether “brain
training” products can improve babies’ cognitive abilities, whether parents can protect their children
against autism by withholding vaccination, and whether a particular parenting style can influence a child’s
personality. Along the way, Aamodt & Wang provide useful everyday tips to maximize the operation,
potential, and health of a child’s brain. They also rate the evidence for the effectiveness of various
parenting techniques — and explore which ones are overrated, underrated, and in some cases, completely
unsupported by research.

WELCOME TO YOUR CHILD’S BRAIN will illuminate some of the mechanisms underlying brain
development that often correspond to behaviors that parents observe directly, exploring how they relate to
who child is and who she/he may become in the future. Although these ideas may seem simple, they
contradict many preconceptions held by concerned parents and much of the parenting advice being offered
today.

Sandra Aamodt, Ph.D. is the former editor-in-chief of Nature Neuroscience, the leading scientific journal
in the field of brain research. Her science writing has been published in The New York Times, the
Washington Post, El Mundo and the London Times. Sam Wang, Ph.D. is an associate professor of
neuroscience and molecular biology at Princeton University, the recipient of a National Science Foundation
Young Investigator Award, an Alfred P. Sloan Fellow, and a W.M. Keck Foundation Distinguished Young
Scholar. He has published over fifty articles on brain function and plasticity in leading scientific journals,
including Nature, Nature Neuroscience, Proceedings of the National Academy of Sciences, and Neuron,
and his research has been featured in the New York Times and on National Public Radio . Together, they co-
authored Welcome to Your Brain: Why You Lose Your Car Keys But Never Forget How to Drive and Other
Puzzles of Everyday Life, which has been published in 20 international territories and was named the
Young Adult Science Book of the Year by the American Association for the Advancement of Science in
2008.

Rights sold:
German: Beck/DTV
Portuguese (Brazil): Pensamento-Cultrix



LEVINE | GREENBERG LITERARY AGENCY, INC. 2

307 Seventh Ave. Suite 2407 NY, NY 10001 (T ) 212.337.0934 (F) 212.337.0948 www.levinegreenberg.com

Aamodt, Sandra and Sam Wang
WELCOME TO YOUR BRAIN: Why You Lose Your Car Keys but Never Forget How
to Drive and Other Puzzles of Everyday Life
(Bloomsbury, March 2008)
Trade Paperback, December 2008 (256 pages)

Winner of the Young Adult 2009 AAAS/Subaru Science Books & Film (SB&F) Prize!
National Bestseller!

Rights sold:
Albanian: Max Publishing
Arabic: Arab Scientific Publishers
Bulgarian: Bard Publishing
Chinese (Complex): Commonwealth
Chinese (Simplified): CITIC
Dutch: Kosmos
German: Beck/DTV
Greek: AVGO/ Oceanida
Hebrew: Miskal Publishers
Indonesian: PT Gramedian Pustaka Utama
Italian: Mondadori

Japanese: Toyo Keizai
Korean: Sallim Publishing
Portuguese (Brazil): Pensamento-Cultrix
Portuguese (Portugal): Pergaminho
Russian: Exmo
Spanish: Ediciones B
Swedish: Natur & Kultur
Thai: WeLearn
Turkey: Dogus-Iletisim Yayinlari
UK: Ebury/Random House

Amason, Jessica and Richard Blakeley
THIS IS WHY YOU’RE FAT: Where Dreams Become Heart Attacks
(HarperStudio/HarperCollins, October 2009)
Paperback Gift Book, 160 pages
UK Rights with HarperStudio

Advertising Age’s Best Blog-to-Book of 2009!

THIS IS WHY YOU’RE FAT is a celebration of comfort food taken to the extreme in the tradition
of James Lileks’ The Gallery of Regrettable Food (Crown, 2001).

On February 9, 2009 the creators of the blog (thisiswhyyourefat.com) launched their archive of
such scrumptious delicacies as the McNuggetini, The Twinkie Wiener Sandwich, and the Bacon
and Fudge Danish Breakfast Sandwich. Within three days the site became an internet sensation
with over three million unique page views and coverage everywhere from NBC’s The Today
Show to The New York Times to The National Review and Entertainment Weekly. In just over a
month the site received over 2,000 photo submissions from all over the world.

The book will include the very best (or worst!) images along with other material which will be
exclusive to the book including recipes, calorie counts, commentary by nutrition specialists (the
authors received a fawning phone call from someone at the Harvard School of Public Health).
The bloggers also plan to include personal food stories from such luminaries as Anthony
Bourdain, Judah Friedlander and Weird Al Yankovic. So cozy up to the fire with a deep-fried
smore on a stick and get ready to enjoy!

Jessica Amason and Richard Blakeley have gained a reputation in New York as the “new media
power couple.” Hyper-connected in New York’s social media scene, the duo throw large-scale
media events such as Internet Week NY’s highlight: The Webutante Ball. Jessica is the Viral
Media Editor for BuzzFeed.com and Richard is the Video Editor for Gawker Media. But with their
forces combined, they are the Captain Planet of the Internet.
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rational selves changes the decisions we make in the long run, often because we ignore the
inconvenient facts in front of us!”
–Chris Anderson, editor-in-chief of Wired and author of The Long Tail and Free

“Self-deprecating humor, an enthusiasm for human eccentricities, and an affable and snappy style
make this read an enriching and eye-opening pleasure.” –Publishers Weekly

Rights sold:
Chinese (Complex): Commonwealth
Chinese (Simplified): CITIC
Czech: Prah
Dutch: Contact
German: Droemer
Japanese: Hayakawa

Korean: ChungRim
Polish: Dolnoslaskie
Portuguese (Brazil): Campus/Elsevier
Portuguese (Portugal):Lua de Papel/Elsevier
Russian: Mann, Ivanov, Ferber
Thai: WeLearn

Ariely, Dan
PREDICTABLY IRRATIONAL: The Hidden Forces that Shape Our Decisions
(HarperCollins, February 2008) (Revised Hardcover, May 2009)
Trade Paperback, May 2010 (400 pages)
UK rights with HarperCollins UK

A New York Times, Wall Street Journal and Publishers Weekly Bestseller!
A New York Times Notable Book of the Year!

Rights sold:
Bulgarian: NSM Media
Catalan: Columna
Chinese (Complex): Commonwealth
Chinese (Simplified): CITIC
Croatian: Zagreb
Czech: Prah
Dutch: Contact
Estonian: Noria Books
French: Flammarion
German: Droemer
Greek: Enalios
Hebrew: Matar
Italian: Rizzoli
Hungarian: Gabo Konyvkiado
Indonesian: PT Bhuana Ilmu Populer

Japanese: Hayakawa
Korean: ChungRim
Polish: Dolnoslaskie
Portuguese (World): Campus/Elsevier
Romanian: Publica Com
Russian: MIF Publishers
Serbian: Alnari DO.O
Slovenian: Mladinska Knjiga Zalozba
Spanish: Ariel
Swedish: Damm
Swedish Summary: Kontentan Forlag
Thai: WeLearn
Turkish: BZD
Vietnamese: Alpha Books
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Baker, Stephen
MATCHING WITS WITH WATSON: The Man-Machine Battle for the Future of Our
Minds (Houghton Mifflin, Winter 2011)
Proposal; Manuscript due January 2011

Author Stephen Baker carries readers on a captivating journey from the IBM labs-- where
developers are building a super-computer to master the quiz game of Jeopardy-- to the 2011
showdown in Hollywood of a nationally-televised match against two human masters of the realm
of knowledge. The story features brilliant Ph.d.’s, Hollywood mogels, knowledge-obsessed game-
show masters--and a very special collection of silicon and circuitry named Watson. The narrative
reads much like a sports season: it starts at training camp and culminates in the championship
game. It skips between top researcher David Ferrucci and his 25-member IBM team and the
confidential human competitors as they prepare for this most unusual challenge.

At its essence, MATCHING WITS WITH WATSON is about the future of knowledge. What can
Ferrucci and his team teach this machine? And what will millions of Watson's electronic offspring
and heirs be capable of in 10 or 20 years? What will it mean to us, within a decade, to have the
speed and fact-crunching power of Watson on our desks, or even in our phones? What's more, in a
world teeming with such cognitive machinery, what skills and knowledge will humans require to
remain essential (and employed)? How can we set ourselves apart?

MATCHING WITS WITH WATSON will be as fun and exciting for readers as the game of
Jeopardy itself—and will leave readers with an appreciation for Ferrucci and his technologists,
along with a keen understanding of what’s behind smart machines and the issues surrounding
them: how they’ll fit into our world and how they’ll undoubtedly disrupt it.

Stephen Baker is the author of The Numerati and wrote for BusinessWeek for over twenty years,
where, until recently, he was the senior technology writer. He blogs at TheNumerati.net and has
also written for the Los Angeles Times, the Boston Globe and the Wall Street Journal.

Baker, Stephen
THE NUMERATI
(Houghton Mifflin Harcourt, September 2008)
Trade Paperback, September 2009 (256 pages)

New York Times Editor’s Choice!
A BusinessWeek Top Innovation & Design Book of 2008!

An urgent look at how a global math elite is predicting and altering our behavior—at work, at the
mall, and in bed.

Praise:
“In this captivating exploration of digital nosiness, business reporter Baker spotlights a new breed
of entrepreneurial mathematicians (the “Numerati”) engaged in harnessing the avalanche of
private data individuals provide when they use a credit card, donate to a cause, surf the Internet—
or even make a phone call… An intriguing but disquieting look at a not too distant future when
our thoughts will remain private, but computers will disclose our tastes, opinions, habits and
quirks to curious parties, not all of whom have our best interests at heart.”
–Publishers Weekly, starred review
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“A fascinating outing of the hidden yet exploding world of digital surveillance and stealthy
intrusions into our decision-making processes as we buy food, make a date, or vote for president.”
–Booklist, starred review

“Baker puts his finger on perhaps the most important cultural trend today: the explosion of data
about every aspect of our world and the rise of applied math gurus who know how to use it.
Baker’s smart, readable style makes this a pleasure—it’s a must read for anyone who wants to
understand life and business in the Google Age.”
– Chris Anderson, Editor-in-Chief, Wired and author of The Long Tail

Rights sold:
Arabic: All Prints
Chinese (Complex): Yuan-Liou
Chinese (Simplified): CITIC
Croatian: Differo
Czech: Computer Press
German: Hanser
Greek: Esoptron
Hebrew: Modan
Hungarian: Geopen Publishing

Italian: Mondadori
Japanese: RH Kodansha
Korean: Sejong
Portuguese (Brazil only): Siciliano
Romanian: Publica Com
Spanish (World): Planeta Mexico
UK: Jonathan Cape
Vietnamese: Van Viet

Ballen, Ken
TERRORISTS IN LOVE: Hope and Fear from Inside the World of Islamist Extremism
(Free Press/S&S, 2011)
Proposal; Manuscript due October 2010

Why does someone become an Islamist extremist? What are their deepest beliefs? Is there any
hope they can be turned away from terrorism?

Since 9/11, these are questions we ask almost daily after hearing the news about yet another
terrorist killing 60 people at the Marriott Islamabad or the attempted Christmas Day Bombing on
Northwest Flight 253. These are questions the entire world will be asking daily when the trial of
Khalid Sheikh Mohammed starts next year.

Ken Ballen knows the hidden lives of Muslim radicals better than almost anyone else. A former
federal prosecutor, Counsel to the House Iran-Contra Committee and Chief Counsel in the
Congress, over the past five years, he has interviewed more than a hundred Islamist extremists in
important Muslim countries. Drawing on unprecedented access in Pakistan, Afghanistan, and
Saudi Arabia, TERRORISTS IN LOVE exposes the surprising real world of radicals, unfolding
stories of faithful violence and unexpected hope and will be the first book to be published in the
terrorists’ own words.

Ken Ballen is President and founder of Terror Free Tomorrow, a non-partisan, not-for-profit
organization, which conducts research on the causes of extremism. Ballen has spent two decades
on the frontlines of law enforcement, international relations, intelligence oversight and
congressional investigations and has regularly contributed to CNN and published articles in the
Washington Post, Financial Times, Los Angeles Times, Foreign Policy, Wall Street Journal,
Christian Science Monitor and The Guardian, among others.
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Bell, Gordon and Jim Gemmell
TOTAL RECALL: How the E-Memory Revolution Will Change Everything
(Dutton/Penguin, September 2009)
Foreword by Bill Gates
Hardcover, 304 pages
UK Rights with Dutton

Just as Nicholas Negroponte’s 1995 bestseller Being Digital allowed a peek into the twenty-first
century (predicting everything from YouTube to e-books), TOTAL RECALL offers a glimpse into
a scientific future that begins…five minutes ago.

In 1998, pioneering computer scientist Gordon Bell and his colleague Jim Gemmell at Microsoft
began an experiment called MyLifeBits—an attempt to record Bell’s entire life digitally.
Foreseeing the coming explosion of digital memory capacity and ubiquitous sensing devices, Bell
set out to create a database of everything he did, saw, read, ate, felt—his whole life experience.
He fused together a digital version of his past (scanned photos, letters, memorabilia, and so on)
with a cutting-edge recording of his present, using sensor-enhanced cameras, GPS, and the latest
in software technology. Fascination with this amazing undertaking has been ongoing, with
features running everywhere from CBS to Scientific American, The New Yorker to Fast Company.

But until now the full implications of what is really possible have not been revealed. Bell’s
experiment is only a foretaste of an incredible new era in which memory will go far beyond the
human senses and everything can be remembered. You will have total recall.

TOTAL RECALL outlines the transformation coming that will affect virtually every aspect of our
lives. It describes the near-future with heart monitors woven into clothing, wearable cameras that
take photographs constantly, and monitors that know what you have eaten. It details the steps
anyone can take now to “lifelog” and create a private, personal database. Welcome to life in the
new era of total recall.

Gordon Bell, one of the world’s preeminent computer scientists, is a principal researcher at
Microsoft. He won the U.S. National Medal of Technology in 1991 and holds B.S. and M.S.
degrees in electrical engineering from MIT. He has served on the faculty of Carnegie Mellon
University, is the author of five professional books, and has lectured and consulted worldwide on
startup companies, computer architecture, and high performance computing. He lives in San
Francisco and Sydney, Australia.

Jim Gemmell, a senior researcher at Microsoft, has been working with Bell since 1995 and has
written many papers with him, including “My Digital Life,” an article about their research which
appeared in the March 2007 issue of Scientific American. He lives in San Francisco.

Praise:
“The implications of Gordon’s work are profound and exciting…The results could very well
change the way we think about memory; how we manage our health; the way we share
experiences with other people, even other generations; and much more.”
–Bill Gates, from the Foreword

“What happens when being alive means being in record mode, for everybody? It’s a change that
is at once astonishing and imminent. Gordon and Jim are at the center of this kind of work, and
just the guys to write the book.” –Clay Shirky, author of Here Comes Everybody

“Total Recall does a marvelous job of exploring firsthand the implications of storing our entire
lives digitally. And just in time!—the technology is already here and will be ubiquitous before we
know it.” –Guy L. Tribble, VP of Software Technology, Apple, Inc.
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Rights sold:
Arabic: Arab Scientific
Chinese (C): China Times
Chinese (S): Cheers Publishing
Dutch: Mouria
French: Flammarion

Indonesian: PT Gramedia Pustaka Utama
Italian: Etas
Japanese: Hayakawa
Korean: ChungRim
Portuguese (World): Campus

Chabris, Christopher and Daniel Simons
THE INVISIBLE GORILLA: And Other Ways Our Intuitions Deceive Us
(Crown, May 2010)
Hardcover, 320 pages

A New York Times Editor’s Choice!

THE INVISIBLE GORILLA is a book that will make you less sure of yourself—and that’s a good
thing. The authors, creators of one of psychology’s most famous experiments, show that snap
judgments can get us into a whole lot of trouble and that we’re particularly apt to miss the
unexpected. Despite our certainty that we’re grasping reality, we weave fond memories out of
whole cloth, are too confident in ourselves and others, don’t know how little we know, and make a
habit of confusing cause and effect. As the authors demonstrate, these problems would be less
severe if we were fully aware of them—but our intuitions lead us into these traps without our
knowing it.

So how can we do better? In answering that question, the authors alight on such fascinating topics
as why it’s safer to drive a motorcycle that looks like a car, what money managers could learn
from weather forecasters, and what criminals have in common with chess masters. The reader will
take from this book a kind of mental X-ray vision—a new ability to pierce the haze that blurs clear
thinking.

Christopher Chabris and Daniel Simons are cognitive psychologists who have each received
accolades for their research on a wide range of topics. Their “Gorillas in Our Midst” study reveals
the dark side of our ability to pay attention and has quickly become one of the best-known
experiments in all of psychology; it inspired a stageplay and was even discussed by characters on
CSI. Chabris, who received his Ph.D. from Harvard, is a psychology professor at Union College
in New York. Simons, who received his Ph.D. from Cornell, is a psychology professor at the
University of Illinois.

Praise:
“Entertaining and illuminating…We all have incredible confidence in the accuracy of our senses
and the tales they tell us about the world we live in. Through clever experiments and captivating
stories, THE INVISIBLE GORILLA shows that our confidence is misplaced. This book is a
surprising guide to everyday illusions and the trouble they can steer us into.”
--Dan Ariely, NYT bestselling author of Predictably Irrational

“From courtrooms to bedrooms to boardrooms, this fascinating book shows how psychological
illusions bedevil every aspect of our public and private lives. An owner’s manual for the human
mind!” –Daniel Gilbert, NYT bestselling author of Stumbling on Happiness

“Chabris and Simon’s experiments have become classics, and their influence extends well beyond
psychology, with implications for our understanding of consciousness and rationality.”
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Cook, Kevin
TITANIC THOMPSON: The Man Who Bet on Everything
(Norton, November 2010)
Galley, 256 pages

Capturing the spirit of a freewheeling era, this rollicking biography brings to life the
gambler-hero who inspired Guys and Dolls.

Born in a log cabin in the Ozarks, Alvin “Titanic” Thompson (1892-1974) traveled with his golf
clubs, a .45 revolver, and a suitcase full of cash. He won and lost millions playing cards, dice,
golf, pool, and dangerous games of his own invention. He killed five men and married five
women, each one a teenager on her wedding day. He ruled New York’s underground craps games
in the 1920s and was writer Damon Runyon’s model for slick-talking Sky Masterson in the
Broadway play Guys and Dolls.

Dominating the links in the pre-PGA Tour years, Thompson may have been the greatest golfer of
his time, teeing it up with Ben Hogan, Sam Sneed, Lee Trevino, and Ray Floyd. He also traded
card tricks with Houdini; conned Al Capone; lost a million to Minnesota Fats, then teamed up with
Fats and won it all back. A terrific read for anyone who has ever laid a bet, TITANIC
THOMPSON recaptures the colorful times of a singular figure: America’s original road gambler.

Kevin Cook’s Tommy’s Honor (Gotham) won the USGA’s Herbert Warren Wind Award in 2007,
made Sports Illustrated’s best-books list, and was short-listed for the William Hill Sports Book of
the Year award in the U.K. A former editor at Sports Illustrated, Cook has appeared on ESPN and
CNN. He lives in New York City.

Advance Praise:
“A delightful, breezy account of the most outrageous grafter who ever worked the dark side streets
of the American dream. If this was fiction, you wouldn’t believe a word of it. But it’s all true, and
it’s all here.” –Mark Frost, bestselling author of The Greatest Game Ever Played and The Match

Rights sold:
UK: Picador/Macmillan

David, Sami, M.D. and Jill Blakeway, L.Ac.
MAKING BABIES: A Proven 3-Month Program for Maximum Fertility
(Little, Brown & Company, August 2009)
Hardcover, 366 pages

MAKING BABIES offers a proven 3-month program designed to help any woman get pregnant.
Fertility medicine today is all about aggressive surgical, chemical, and technological intervention,
but Dr. David and Blakeway know a better way: a return to the original, and still best, method for
conceiving—or getting as close as possible. It starts with identifying your “fertility type” and the
exact cause of your personal fertility problem, then guides you how to make lifestyle choices that
enhance fertility including surprising strategies like taking cough medicine, decreasing doses of
fertility drugs, or getting acupuncture along with IVF.
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microprocessor chip. He has written three previous books: Marketing High Technology (Free
Press) and Total Customer Service (HarperCollins), both with Bro Uttal, and The Virtual
Corporation (HarperCollins), with Michael Malone—as well as columns for Forbes and
numerous op-ed pieces. He graduated from Dartmouth College, has a masters degree from the
California Institute of Technology, and a Ph.D. from Stanford University. He serves on the boards
of Cal Tech, the California Nature Conservancy, and the Stanford Institute for Economic Policy
Research.

Advance Praise:
"OVERCONNECTED is a new, brilliant and provocative polemic on the miracle and curse of the
Internet. And more. Read this if you're passionate about innovation, business, policy....or (just) the
future." --John Doerr, Venture Capitalist at Kleiner Perkins Caufield & Byers

DeSteno, David and Piercarlo Valdesolo
VIRTUE & VICE: The Hidden Forces That Shape Our Character
(Broadway, Summer 2011)
Manuscript due June 2010

Character. We want it in our leaders, we look for it in our spouses and friends, we try to teach it to
our children. The prevailing view is that it comes from hard work and due diligence. It’s
cultivated; it’s stable. But if character is so stable, then why do we so often disagree over who’s
got it and who doesn’t? Why do we so often see paragons of virtue fall, see supposedly honest
people deceive, and find ourselves surprised when those without a good bone in their body engage
in acts of humility and generosity?

VICE & VIRTUE turns prevailing wisdom upside down. It argues that character, nobility, and
goodness are all shaped to a high degree by forces outside of our awareness. It’s not static, but is
often widely variable within the same person from time to time and subject to a push and pull of
mechanisms in the mind. Like the allegorical good and bad angels that sit on our shoulders urging
virtue and vice, the mind comes equipped with mechanisms that automatically guide our behavior
towards others. But these unconscious mechanisms are often at odds with one another, reflecting a
brain designed to deal with often oppositional goals: e.g., personal vs. social good, immediate
reward vs. long-term gain. It’s the battle between these mechanisms and the emotions they
generate that can determine when we cheat, when we lie, when we feel compassion and help
others, when we repay our debts, when and which others we derogate. We all have the capacity to
be saints or sinners, but understanding the conditions and mechanisms which elicit one character
or the other will improve our ability to decide which angel to follow.

Social psychologists DeSteno and Valdesolo investigate one of the most interesting questions in
science: why do humans do what they do? Studying topics ranging from jealousy and infidelity,
to hypocrisy and morality, to compassion and altruism, the pair have conducted some of the most
impactful work on emotion and social behavior of the past decade. Known for the cleverness of
their experiments, which often place unsuspecting participants in seemingly real situations of
consequence (e.g., having a pontential date “dump” you for someone else, watching someone
cheat another person or being caught cheating them on a deal yourself), David and Piercarlo have
repeatedly offered insight into the social mind both to other scientists and the mass media alike.

David DeSteno is associate professor of psychology at Northeastern University and has served on
leave as a visiting associate professor of psychology at Harvard University. He is also a fellow of
the Society for Psychological Science. David publishes widely in the most prestigious scholarly
journals in psychology and serves as an associate editor for the American Psychological
Association’s journal, Emotion. His work has been repeatedly featured in a variety of media
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including the New York Times, Newsweek, Wall Street Journal, Washington Post, Boston Globe,
ABC News, Scientific American, and NPR.

Piercarlo Valdesolo currently holds the Keiter Fellowship at Amherst College where he is also
serving as a visiting assistant professor of psychology. Piercarlo’s work on morality, compassion,
and altruism have garnered accolades from both scientific peers and the mass media, with the
research appearing both in top journals and major news outlets (e.g., the New York Times,
Washington Post, Boston Globe, LA Times, Newsweek).

Advance Praise:
"Dave DeSteno is one of social psychology's young lions—a first-rate scientist and a talented
writer who plans to take lay readers on a colorful and original tour of the social emotions and
character. From sex to jealousy, from prejudice to morality, this proposal drives the cutting edge
in fine style. I can't wait to read the book!"
–Daniel Gilbert, author of Stumbling on Happiness

Rights sold:
Chinese (Simplified): CITIC
Korean: Gimm Young
Portuguese (Brazil): Campus
Russian: Hippo Publishers

Diller, Vivian with Jill Muir-Sukenick and Michele Willens
FACE IT: What Women Really Feel as Their Looks Change
(Hay House, February 2010)
Hardcover, 224 pages

Intellectually, we understand aging. So why does the first wrinkle or gray hair send us into an
emotional tailspin? As smart women who were raised to believe that success and happiness are
based on intelligence and accomplishments, many of us never expected to feel this deeply about a
seemingly superficial issue. But let’s face it, we do!

While individually we were taught that beauty is only skin deep, our youth-obsessed culture
reinforces the myth that beauty is our currency, our power, and what makes us female. These
conflicting messages leave many women feeling trapped in a web of confusion. Do we grow old
naturally, since our looks don’t define us, or do we fight the signs of aging, since beauty and youth
are prized so dearly? Whether we focused on our looks or barely noticed them, our changing
appearances strike at the core of who we are. FACE IT is a psychological guide that provides a
path out of this surprisingly difficult predicament. It helps us strike a healthy balance between
letting our looks matter and accepting that they change—between holding on and moving on.

As models turned psychotherapists, Vivian Diller, Ph.D., and Jill Muir-Sukenick, Ph.D., have had
the opportunity to examine the world of beauty from two very different vantage points—one
where looks are all-important and the other where they are often viewed as irrelevant. This unique
perspective helped them develop a six-step program that starts with recognizing “uh-oh” moments,
examines the emotional impact of aging on self-image, and ends by suggesting innovative ways to
approach beauty throughout life, so you can enjoy your appearance—at any age!

Vivian Diller, Ph.D., is a clinical psychologist in private practice in New York City. Prior to
becoming a therapist, Diller was a professional dancer with the Cincinnati Ballet Company and a
model who appeared in magazines, national print ads and television commercials. Diller returned
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to school to earn a Ph.D. and a post-doctoral degree in psychoanalysis and now specializes in
working with dancers, models, actors, and athletes who seek help in transitioning to new careers.
She has served as a consultant to a major cosmetics company and has made numerous appearances
on television discussing issues surrounding beauty and aging.

Jill Muir-Sukenick, Ph .D., a psychoanalytic psychotherapist in New York City, is a former Ford
Model who also did television and film work. Muir-Sukenick, who received her Ph.D. from NYU,
often treats models in her private practice. She has been a consultant to modeling agencies and the
beauty industry.

Praise:
“A smart book for smart women. There is something here for all of us, and it is a perfect gift for
others we care about.” –Hoda Kotb, co-host, the Today show

“Finally, not just another beauty book! FACE IT offers a refreshing perspective and long-lasting
solutions. It’s a book you can give to your mother, your daughter, or any woman who wants to
feel and look great at any age.” –Sela Ward, actress

“FACE IT is the thinking woman’s guide to looking and being one’s best at any age.”
--Andrea Robinson, former beauty editor of Vogue

Rights sold:
Chinese (Simplified): Cheers/China Remnin
Indonesian: PT Elexmedia Komputindo
Portuguese (Brazil): Pensamento

Draper, William H. III
SOWING THE SEEDS OF SUCCESS: Inside Three Generations of Venture Capital and
Entrepreneurship (Palgrave, January 2011)
Foreword by Eric Schmidt, CEO of Google
Manuscript due June 2010
UK rights with Palgrave

Bill Draper, son of General William H. Draper Jr. and father of Tim Draper, recounts the
most significant experiences of the three generations of Draper men, as he reflects on lessons
learned and what’s in store for the future of venture capital and entrepreneurship.

The Berlin Airlift. Tea with Deng Xiaoping. Lunch with Manmohan Singh. Dinner with Fidel
Castro. The birth of Silicon Valley. The death of Emperor Hirohito. The West Coast’s first venture
capitalist. “The Riskmaster.” The first U.S. venture capitalist in India. The most active investors in
the world since 2008. These are just a few of the adventures and attributes of the grandfather-
father-son trio of Drapers: General William H. Draper Jr., The Hon. William H. Draper III and
Timothy C. Draper.

The author of the book (and man in between), William H. Draper III (Bill Draper), began his
venture capital career in 1959 as one of America’s first venture capitalists and has worked for
nearly 40 years in the venture capital industry. Today, he is Managing Director of Draper Richards
L.P and Draper International, and Chairman of The Draper Richards Foundation, which provides
seed funding and guidance to social entrepreneurs. Draper has played an international leadership
role in expanding the world economy as head of the United Nations Development Program, and as
President and Chairman of the US Export-Import Bank, appointed by President Reagan. He was
also the founder of Sutter Hill Ventures in Palo Alto, California and has won numerous awards,
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including the Silicon Valley Fast 50 Lifetime Achievement Award and the Lifetime Achievement
Award from the International Business Forum.

Draper has been featured in the New York Times, San Francisco Chronicle, Wall Street Journal,
BusinessWeek, Gentry Magazine, and in the following books: The Masters of Private Equity and
Venture Capital (2009), and Shaping the Waves, A History of Entrepreneurship at Harvard
Business School (2005). He has appeared on The MacNeil Lehr News Hour, Nightline with Ted
Koppel, and Charlie Rose.

Florida, Richard
THE GREAT RESET: How New Ways of Living and Working Drive Post-
Crash Prosperity (HarperCollins, May 2010)
Hardcover, 240 pages

CNN’s Fareed Zakaria’s Book of the Week!
Miami Herald Book Club Pick!

Like the Great Depression and the Long Depression before it, experts have often focused on the
downsides of economic crises. In THE GREAT RESET, bestselling author Richard Florida
argues that the current economic crisis provides an opportunity to create entirely new ways of
working and living—and new economic practices that are more sustainable than current systems.

Surveying the experience of past crises, Florida provides substantial evidence that for a reset to
work it must move far beyond business models, technological innovations, and even public policy.
Restoring economic prosperity today requires a deep rethinking and remaking of our very way of
life and the onset of a new and more sustainable geography of capitalism. Combining academic
research, real-life vignettes, and historical examples, Florida identifies four major pillars of the
current reset: more flexible and affordable housing; reduced reliance on the car and new forms of
transportation, from walkability to high-speed rail; new, more sustainable forms of consumption;
and new sources of jobs including the massive upgrading of low-paid service work.

THE GREAT RESET provides a powerful new framework for understanding the real roots of
economic prosperity and shows the critical importance of economic geography and place.

Richard Florida is author of the international bestselling The Rise of the Creative Class, as well
as The Flight of the Creative Class, Cities and the Creative Class and Who's Your City?, an
Amazon Book of the Month. He is director of the Martin Prosperity Institute and professor of
business and creativity at the University of Toronto’s Rotman School of Management. He is a
correspondent for the Atlantic and writes frequently for the New York Times, the Financial Times,
and the Globe and Mail, and is founder of the Creative Class Group. He is one of the world's most
sought-after speakers on global trends, economics, prosperity, competitiveness and growth and has
been featured as an expert on MSNBC, CNN, BBC, NPR and CBS, among others.

Praise:
“With a historian’s grand sweep and a geographer’s keen eye for place, Richard Florida shows us
how the cycles of capitalism have built and rebuilt the farms, cities, and suburbs that define
America. This timely and thought-provoking book gives us important insights into the reshaping
of America’s economic and physical landscape.”
--Jeffrey D. Sachs, Director of the Earth Institute, Columbia University
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Garden, Joe, Janet Ginsburg, Chris Pauls, Anita Serwacki, and Scott Sherman
THE DANGEROUS BOOK FOR DOGS by Rex and Sparky
(Ballantine, October 2007)
Hardcover, 192 pages
83,300 copies in print!

Rights Sold:
Chinese (s): Digital Times
Dutch: Elmar
German: Ullstein
Hebrew: Matar

Latvian: Avots
Portuguese (Brazil): Novo Seculo
Russian: AST
UK: HarperCollins

Garden, Joe, Janet Ginsburg, Chris Pauls, Anita Serwacki, and Scott Sherman
THE DEVIOUS BOOK FOR CATS by Fluffy and Bonkers
(Ballantine, October 2008)
Hardcover, 216 pages
Rights sold:

Chinese (s): Digital Times
Dutch: Elmar
German: Ullstein
UK: HarperCollins

Gasteier, Matthew
F U, PENGUIN: Telling Cute Animals What’s What
(Villard, August 2009)
Trade Paperback Original, 240 pages

Store promotion in Urban Outfitters!
65,000 copies in print!

Attention all you clumsy pandas, lovable puffins, huggable bunnies, and penguins that elicit ooohs
and aaahs: The jig is up! We have lived under your furry fists for too long.

There is a cute and present danger lurking out there—in the wild, in the zoos, and sometimes even
in our very own homes. Spurred on by the Cute Industrial Complex, these cuddly animals have
taken over blockbuster films, inspirational posters, and computer desktops everywhere, further
weakening innocent civilians who are beguiled by these fuzzy frauds.

But you are stronger than them, aren’t you? Those soft bellies and wet noses are no match for you
– and their free ride has just come to an end.

Inspired by the hugely popular blog, F U, PENGUIN is the rallying cry for those who choose to
fight these power-hungry cute-mongers. Loaded with color photographs and hilarious
commentary, this book will have you laughing out loud while it simultaneously saves you from a
tragic fate of tossing yarn with big-eyed kittens and bottle-nursing baby pandas forever.

Matthew Gasteier is the creator of the blog fupenguin.com. He lives in Watertown,
Massachusetts. Some of his best friends are penguins.

Praise for fupenguin.com:
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“[F U, Penguin] takes a long, hard look at superadorable puppies, monkeys, sloths, and moose–
and tells them, in no uncertain terms, to get f–ed. Needless to say, it’s our new favorite
website.”—Very Short List

“Cuddly animals get their comeuppance.”—Associated Press

“[The blog] is the ultimate antidote to puppycams.”—Wired magazine

Rights sold:
Italian: Sperling & Kupfer
UK: HarperCollins

Gold, August and Joel Fotinos
PRAYER PARTNERS: How Praying With Someone Can Multiply Your
Blessings
(Doubleday Religion, September 2010)
Manuscript (192 pages)

For most people, prayer has long been thought to be a solitary endeavor. But when praying alone,
a commitment to a prayer life is hard to sustain, and it’s difficult to have the confidence to know if
the prayer is effective, or even being heard. However, praying with a partner magnifies the power
of prayer, increases the effectiveness of prayer, and multiplies the results of our prayers ten-fold or
more. PRAYER PARTNERS is the first guide to creating a prayer relationship that will enable
both people to experience the unlimited potential of prayer in an entirely new way, have more
courage and confidence in our prayers, and bring about an expectation that the prayers will be
answered.

A simple-but-profound manual to praying with another, PRAYER PARTNERS offers a step-by-
step plan to on-going prayer with a spiritual friend that will enhance and deepen the connection to
the Divine in our daily lives. A practical guide to this empowering practice, the book includes:
why a Prayer Partner will change your life, how to find a Prayer Partner, the optimal daily Prayer
Partner experience for results, how to pray, starter prayers, tips, lists, and inspirational Prayer
Partner success stories. PRAYER PARTNERS also contains the unique 30-Day Prayer Partner
Experience, a transformative three-month daily devotional that will bring Prayer Partners closer
together as they move forward to a life of prayer-in-action. This helpful book reveals how to
receive the benefits that prayer can bring, and helps readers to begin each day centered, have a
sense of not being alone, feel ease and peace-of-mind, live life confidently and positively, and gain
courage and strength during difficult times.

August Gold is the next big thing to come out of the New Thought denomination that has made
authors like Gary Zukav, Carolyn Myss, Marianne Williamson, Deepak Chopra and many others
into major bestsellers. She regularly appears on television on the Hallmark Channel. Joel Fotinos
is the publisher of Jeremy P. Tarcher Books, in addition to being the co-founder (with August
Gold) of Sacred Center New York.

Advance Praise:
"This book addresses a complex and delicate topic. It is quietly revolutionary, teaching a process
of prayer that changes souls and lives."
--Julia Cameron, New York Times bestselling author of The Artist’s Way

"There is power in numbers and no greater prayer partners than August Gold and Joel Fotinos. I
have seen first hand the power of their partnership. Whatever they tell you to do with prayer, do
it. You will grow in surprising ways to great results."
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“THE POWER OF PULL will do for our 21st-century information-age institutional leadership
what Peter Drucker’s The Concept of the Corporation did for industrial-era management. This
book begins to create a body of learnable principles that will revolutionize our ability to access
and work with knowledge flows.”—Newt Gingrich

“Hagel, Brown, and Davison have given us a provocative and insightful look at the power of
today's knowledge flow. If you want to meet the challenges of working and living in the 21st
century, this book should be your guide.” --Eric Schmidt, Chairman and CEO of Google

Rights sold:
Chinese (complex): Commonwealth
Chinese (simplified): China CITIC

Hartley, Jason
THE ADVANCED GENIUS THEORY: Are They Out of Their Minds or
Ahead of Their Time? (Scribner, May 2010)
Introduction by Chuck Klosterman
Trade Paperback, 288 pages

A unique and entertaining pop culture manifesto celebrating the least-understood work by the
most-celebrated artists of all time—one part unified field theory, one part parlor game—with an
introduction by Chuck Klosterman, who popularized the theory in Esquire.

“The Advanced Genius Theory”, hatched by Jason Hartley and Britt Bergman over pizza, began as
a means to explain why icons such as Sting, David Bowie, and Lou Reed go from extreme
greatness in their youth to “losing it” later in their careers. But Hartley’s theory is that they don’t
actually lose their abilities, but rather, their artistic work simply advances beyond our
comprehension.

While the ramifications and departures of this argument are limitless, most everyone can agree
that it does ring true when pondering such cases as George Lucas’s Jar Jar Binks, Sting’s
collaboration with Bryan Adams and Rod Stewart, the last few decades of Lou Reed’s career,
Stanley Kubrick’s final film, and Bob Dylan’s Victoria’s Secret ad. With equal doses of humor
and philosophy, theorist Jason Hartley examines these cases and many others, presenting an
entirely new way to appreciate the pop culture that we love (and sometimes think we hate). Rather
than negate perplexing art, music, film, television, and literature, THE ADVANCED GENIUS
THEORY celebrates them. Refreshingly optimistic and highly amusing, THE ADVANCED
GENIUS THEORY provokes both thought and great party conversation, barroom debate, or water
cooler chat.

Jason Hartley is a writer, musician, and online marketer. He has worked professionally as a
dancer and choreographer and has studied at the American Dance Festival, Dance Space, Inc., and
Movement Research. He has written for Esquire, Spin.com, and VH-1's Best Week Ever blog.
Since 2004, Jason has maintained his own website, AdvancedTheoryBlog.com. Originally from
South Carolina, he now lives in Georgia.

Praise:
“An intriguing defense [of] our creative heroes.” –Wall Street Journal
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Hofmeister, John
WHY WE HATE THE OIL COMPANIES: Straight Talk from an Energy
Insider (Palgrave, May 2010)
Hardcover, 256 pages
UK rights with Palgrave

International Bestseller! (Canada)

At Shell Oil, John Hofmeister was known for being a straight shooter, willing to challenge his
peers throughout the industry. Now, he’s a man on a mission, the founder of Citizens for
Affordable Energy, crisscrossing the U.S. in a grassroots campaign to change the way we look at
energy. While pundits proffer false new promises of green energy dependence or flatly deny the
existence of a problem, Hofmeister offers an insider’s view of what’s behind the energy
companies’ posturing and how politicians use energy misinformation and lack of information to
get and stay elected.

Here, with frank commentary and insider anecdotes, Hofmeister tackles the energy crisis,
establishing a new framework to get politics out of the energy debate and establish an orderly
transition from fossil fuels to an affordable, sustainable energy future.

John Hofmeister joined Royal Dutch Shell in 1997 and served as the president of Shell Oil
Company from 2005-2008, following 25 years at major energy consuming companies, including
GE, Nortel, and AlliedSignal. He is now the chairman of the board of the National Urban League
and founder of the nonprofit Citizens for Affordable Energy. He lives in Houston, Texas.

Praise:
“WHY WE HATE THE OIL COMPANIES is riveting. I keep quoting it to people. Reading it is
like having a wise uncle in the energy industry (and an environmental advocate to boot) who takes
you aside and tells you, in straight language, exactly what’s wrong and right with the current
system. Candor, insight, and urgency at John Hofmeister’s level are so rare that, before this book
arrived, I’d forgotten they existed. ” –Art Kleiner, Editor-in-Chief, strategy+business

“This is, by far, the most coherent, thoughtful, practical, and compelling book I have ever read on
energy technology and policy issues.” –Mike Critelli, former Chairman and CEO of Pitney Bowes

“Hofmeister takes a broad view of what we need to do to craft a successful energy strategy for our
nation and has firsthand knowledge of why our past policies have failed to prepare us for twenty-
first century challenges.” –Robert S. Walker, former Chairman of the Science Committee of the
U.S. House of Representatives, Chairman of the Hydrogen and Fuel Cell Technical Advisory
Committee of the U.S. Department of Energy

Rights sold:
Audio (World English): Audible
Indonesian: PT Gramedia Pustaka Utama
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Hunt, Tara
THE POWER OF SOCIAL NETWORKING: Using the Whuffie Factor to
Build Your Business (originally published as The Whuffie Factor)
(Crown Business/Random House, April 2009)
Trade Paperback, May 2010 (320 pages)

Everyone knows about blogs and social networks such as Facebook and Twitter, and has heard
about someone who has used them to grow a huge customer base. Everyone wants to be hands-on,
grassroots, and interactive, but what does this mean? And more to the point, how do you do it?

As one who has actually launched a company using the power of online communities, and who
now advises big and small companies, Tara Hunt (named by the San Francisco Chronicle, along
with luminaries Jimmy Wales and Tim O’Reilly, as a digital Utopian) is the perfect person to do
this book.

While THE POWER OF SOCIAL NETWORKING traverses the landscape of Web 2.0 and shows
how to become a player, it is not just another book about online marketing. People see the huge
business potential of the online world and their first impulse is: Let’s throw a bunch of money at
it. To which Tara Hunt says: “Stop! Money isn’t the capital choice in online communities, it is
“whuffie”—social capital—and how to raise it is the heart of this book.” In the Web 2.0 world,
market capital flows from having high social capital. Without whuffie you lose your connections,
and any recommendation you make will be seen as spam—met with negative reactions and a loss
of social capital.

THE POWER OF SOCIAL NETWORKING is a breakthrough book, providing businesspeople
with a strategic map and specific tactics for the constantly evolving, elusive, and, to some, strange
world of online communities. By connecting with your customers through community interaction,
you’ll raise your social capital, create demand, and sell more product. Consumer loyalty is a direct
result of whuffie. With great stories of online business successes and cautionary tales of major
missteps—recording industry, anyone?—Tara Hunt reveals how social networking has more
influence over buying decisions than any other marketing tool and how your business can tap into
the vast world of Web 2.0 to build an unshakable foundation for twenty-first century style online
success.

Tara Hunt was the co-founder of Citizen Agency, a community-marketing consulting firm based
in San Francisco, and is now leading the marketing efforts for Intuit’s partner platform. She has
been cited in national newspapers such as the Wall Street Journal and the New York Times and is
well-known in the Web 2.0 technology and start-up worlds for her community-marketing
experience. Her blog, Horsepigcow.com, explores themes in marketing and economics and has
been pivotal in raising Tara’s own whuffie in the online marketing space.

Praise:
“Hunt clues in marketers to the possibilities with online success stories, influential voices and
winning strategies… a valuable, illuminating title for anyone looking to the ever-expanding realm
of online social life for business success.” –Publishers Weekly , starred review

“Hunt's central thesis is that participating in community and gaining social capital is the fastest,
most reliable way to attain success for products, services, causes and movements than advertising
and marketing are, and she sets out to re-educate executives and marketing people who haven't
cottoned on to this…a fine read.” --Cory Doctorow, co-editor of the weblog, Boing Boing

"Embrace the chaos! THE WHUFFIE FACTOR weaves stories from Moleskine, 37Signals,
Threadless, Willitblend and Gary Vaynerchuk into a compelling story of the way business is now
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done. Tara doesn't just talk about it, of course, she does it herself." --Seth Godin, author of
Meatball Sundae

Rights sold:
Dutch: Bruna
French: Diateino
Indonesian: Lentera Hati

Japanese: Bungei Shunju
Portuguese (Brazil): Editora Gente

Javerbaum, David
WHAT TO EXPECT WHEN YOU’RE EXPECTED: A Fetus’s Guide to the
First Three Trimesters (A Parody)
(Spiegel & Grau/Random House, October 2009)
Trade Paperback, 224 pages
UK Rights with Spiegel & Grau

In 1984, the now-perennial New York Times bestselling pregnancy bible, What to Expect When
You’re Expecting was published—a groundbreaking work read by more than 90% of pregnant
women that forever changed the manner and degree to which mothers-to-be could freak out.

Now, 23 years, 14.5 million copies, four editions, and countless childhood neuroses later, we’re
pleased to unveil WHAT TO EXPECT WHEN YOU’RE EXPECTED, the first-ever guide to
pregnancy, infancy and toddler-hood created with the prenatal reader in mind. Written and
illustrated in the direct, no-nonsense tone favored by today’s harried unborns, it offers frank
advice on everything from that first bittersweet cell split, to birth (arguably one of the crucial
turning points in your life), to infant crying (there’s no such thing as too ear-piercing), to potty-
training (which, believe it or not, you can do without feeling like you’ve sold out!)

David Javerbaum, (himself a former embryo) is the nine-time Emmy Award-winning writer and
executive producer of The Daily Show with Jon Stewart and one of three principal authors of
America: The Book. A former contributor to The Onion and writer for The Late Show with David
Letterman, he was nominated for a 2008 Tony Award for his original score of the Broadway Show
“Crybaby.” He lives in New York with his wife and two daughters.

Praise:
“Finally, a ‘What to Expect’ book written just to make fun of the entire parent-to-be, make-you-
feel-crippled-with-shame-about-everything-you’ve-already-done-wrong industry.”
–New York Post

“The perfect book for those who need a little humor and a lot of patience in preparation to get
through their nine-months of love, labor, and pain.” –All Headline News.com

“You'll laugh so much, you'll need a diaper.” –Hartford Advocate

Rights sold:
Polish: Rebis
Russian: Prime-Evroznak
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Kash, Rick and David Calhoun
HOW COMPANIES WIN: Profiting from Demand-Driven Business Models No
Matter What Business You’re In
(HarperBusiness, October 2010)
Manuscript
UK rights with HarperBusiness

For the past twenty years, the growth formula for business has been to increase revenues annually,
consistent with an expanding economy. But with the recent financial collapse, the once-profitable
model they relied on—Supply Chain Management—isn’t enough. Today, companies are
struggling to find a new way of competing and winning in a world of contracting demand.

Rick Kash and David Calhoun have the answer: a revolutionary, demand-driven model that has
already proven successful for some of the world’s biggest companies, including Hershey, Best
Buy, Anheuser-Busch, Wells Fargo, Allstate, Wal-Mart, and Coca-Cola. At the heart of this new
powerful business model is a vision of a new kind of company, one that is driven not by chasing
the lowest cost supply, but by demand: knowing how to precisely identify customers, target those
that offer the highest profits, and then build a demand to capture them.

The Demand model is not an improvised or trendy response to the recent global economic
collapse. Nearly a decade in the making, it is a farsighted vision whose time has come, one that
can help businesses run faster, cheaper, and better able to deliver high-quality products and
services even in the tightest economic climate. In the new economy, Supply Chain remains every
bit as important as it has been, Kash and Calhoun advise. But now it has a partner of equal
importance, the Demand Chain. Implemented together, these two pillars of growth are the new
business model for HOW COMPANIES WIN.

Rick Kash is the founder and CEO of the Cambridge Group, one of the premier corporate growth
consulting firms in the United States. He is also the author of The New Law of Demand and
Supply (2002). David Calhoun has been chairman of the executive board and CEO of global
information and media giant the Nielsen Company since 2006. Previously, he served as vice
chairman of General Electric Company and president and chief executive office, GE
Infrastructure, as well as chief executive of a number of GE divisions and subsidiaries.

King, Barbara
BEING WITH ANIMALS: Why We Are Obsessed with the Furry, Scaly,
Feathered Creatures Who Populate Our World
(Doubleday, January 2010)
Hardcover, 272 pages
UK Rights with Doubleday

Anthropologist Barbara King unravels the complexity and enormous significance of the
deeply ingrained connection of human beings to the animal kingdom.

Animals rule our existence. You can see this in the billions of dollars people pour out each year
for their pets, in the success of books and films such as Marley and Me, in the names of athletic
teams, in the stories that have entertained and instructed children (from The Cat in the Hat to well
before Aesop created his fables), in the animal deities that pervade the most ancient forms of
religion (and which still appear in sublimated forms today), to the paintings on the cave walls of
Lascaux. The omnipresence of animal beings in our lives—whether real or fictional—is
something so enormous that people often take it for granted, never wondering why animals remain
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so much a part of human life. It has continuously maintained a powerful, spiritual, transcendent
quality over the tens of thousands of years that Homo sapiens have walked the earth. Why?

King looks at this phenomenon, drawing on the most obvious animal connections in daily life and
culture and over the whole of human history to show the various roles animals have played in all
civilizations. She ultimately digs deeply into the importance of the human-animal bond as key to
our evolution and as a significant spiritual aspect of understanding what truly makes us human,
and she looks ahead to explore how our further technological development may affect these
important ties.

Barbara J. King is Chancellor Professor of Anthropology at the College of William and Mary..
She has studied monkeys in Kenya and great apes in various captive settings. She writes essays
on anthropology-related themes for bookslut.com and The Times Literary Supplement (London).
Together with her husband, she cares for and arranges to spay and neuter homeless cats in
Virginia.

Praise:
"A fascinating history of the relationship between humans and animals. Explores the importance
of animals both in the religion and the daily lives of people around the world."
–Temple Grandin, author of Animals in Translation and Animals Make us Human

“Being with Animals is a remarkable work, and the deconstruction of ‘man the hunter’ alone is
worth the price…The author has amassed and digested an enormous range of literature, and has a
special take on just about everything involving animals and spirituality. It is fascinating reading.”
--Jeffrey Moussaieff Masson, author of When Elephants Weep and The Face on Your Plate

“A well-researched, thought-provoking book that underscores the vital importance—to human
well-being—of expanding our positive connections to the natural world.”
--Richard Louv, author of Last Child In the Woods: Saving Our Children from Nature-Deficit
Disorder

Klosterman, Chuck
EATING THE DINOSAUR
(Scribner, October 2009)
Hardcover, 256 pages

A New York Times Bestseller!
Over 66,000 copies sold!

Chuck Klosterman has chronicled rock music, film, and sports for almost fifteen years. He’s
covered extreme metal, extreme nostalgia, disposable art, disposable heroes, life on the road, life
through the television, urban uncertainty, and small-town weirdness. Through a variety of
mediums and with a multitude of motives, he’s written about everything he can think of (and a lot
that he’s forgotten). The world keeps accelerating, but the pop ideas keep coming.

In EATING THE DINOSAUR, Klosterman is more entertaining and incisive than ever. Whether
he’s dissecting the boredom of voyeurism, the reason why music fans inevitably hate their favorite
band’s latest album, or why we love watching can’t-miss superstars fail spectacularly, Klosterman
remains obsessed with the relationship between expectation, reality, and living history. It’s
amateur anthropology for the present tense, and sometime it’s incredibly funny.
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2004), a groundbreaking book outlining a fundamental theory of how the cortex works. Her latest
book (coauthored with her son Matthew Blakeslee), The Body Has a Mind of Its Own, presents a
unique survey of the brain’s amazing quilt of body maps, representing the physical body, touch,
movement, intentionality, empathy, social emotion, body image, and a range of other
quintessential human abilities and traits.

Advance Praise:
“Steve and Susana…are determined to explore those places where neuroscience intersects the
mysterious and the magical, from visual illusions to Vegas card tricks. This book doesn't just
promise to change the way you think about sleight of hand and David Copperfield - it will also
change the way you think about the mind.”
—Jonah Lehrer, contributing editor at Wired Magazine and author of How We Decide and Proust
Was a Neuroscientist

“I've long wished that there was a book that explained the art of magic from the point of view of
cognitive neuroscience. Magic is a goldmine of information about the brain, as well as a source of
fascination to laypeople. This looks like the book we've all been waiting for.”
—Steven Pinker, Ph.D., author of The Stuff of Thought

“Stephen and Susana are two of the smartest scientists around; put them together with the world’s
leading magicians and you’ve got an irresistible combination. I’ve followed the development of
this project and can’t wait to read – and start recommending – the finished book
–Dan Ariely, author of Predictably Irrational

Rights sold:
Catalan: Grup 62/Planeta
German: Herder/Kreuz
Russian: Hippo
Spanish (World): Destino/Planeta
UK: Profile Books

Madanes, Cloe
RELATIONSHIP BREAKTHROUGH: How to Create Outstanding
Relationships In Every Area of Your Life (Rodale, October 2009)
Introduction by Tony Robbins
Hardcover, 256 pgs.
UK Rights with Rodale UK

Cloe Madanes has helped thousands of couples and families repair broken relationships and build
strong, deeply satisfying bonds. With Tony Robbins, she has developed a unique system of
techniques that deeply probe underlying beliefs and behavior patterns that so often sabotage our
most important relationships. Her surprising, insightful exercises are designed to shock couples
out of their negative patterns and create new strategies for happiness and fulfillment. Drawing on
her decades of clinical practice and research, Madanes shares the nine beliefs and behavior
patterns that commonly stunt relationships, and she reveals the six human needs that can make or
break any bond.

The extensive workbook section at the back of the book includes step-by-step exercises that allow
you and your partner, family member, or friend to put Madanes’s principles into action and to
experience your own virtual relationship-changing session with her.

Conveyed with humor, warmth, and wisdom, Madanes’s groundbreaking strategies for building
better relationships will show you how to love, grow and break through.
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Cloe Madanes is an internationally regarded innovator in family therapy and is the author of six
books that are classics in the field. With Tony Robbins, she is the cofounder of the Robbins-
Madanes Center for Strategic Intervention, dedicated to promoting harmonious relationships
within the family, the community, and in larger social systems. For over 30 years, Cloe has
lectured nationally and internationally to audiences of psychologists, marriage and family
therapists, psychiatrists, social workers and others and has won numerous awards for her
contributions to psychology. She lives in La Jolla, California.

Rights sold:
French (Canada): Dauphin Blanc

Milner, Greg
PERFECTING SOUND FOREVER: An Aural History of Recorded Music
(Faber & Faber/FSG, June 2009)
Trade Paperback, May 2010 (432 pages)

National Book Critics Circle Award Finalist!

In 1915, Thomas Edison proclaimed that he could record a live performance and reproduce it
perfectly, shocking audiences who found themselves unable to tell whether what they were
hearing was an Edison Diamond Disc or a flesh-and-blood musician. Today, the equation is
reversed. Whereas Edison proposed that a real performance could be rebuilt with absolute
perfection, Pro Tools and digital samplers now allow musicians and engineers to create the
illusion of performances that never were. In between lies a century of sonic exploration into the
balance between the real and the represented.

Tracing the contours of this history, Greg Milner takes us through the major breakthroughs and
glorious failures in the art and science of recording. An American soldier monitoring Nazi radio
transmissions stumbles onto the open yet revolutionary secret of magnetic tape. Japanese and
Dutch researchers build a first-generation digital audio format and watch as their “compact disc” is
marketed by the music industry as the second coming of Edison yet derided as heretical by analog
loyalists. The music world becomes addicted to volume in the nineties and fights a self-defeating
“loudness war” to get its fix.

From Les Paul to Phil Spector to King Tubby, from vinyl to pirated CDs to iPods, Milner pulls
apart musical history to answer a crucial question: Should a recording document reality as
faithfully as possible, or should it improve upon or somehow transcend the music it records? The
answers he uncovers will change the very way we think about music.

Greg Milner has written on music, film, and technology for Spin, Salon, The Village Voice, and
Wired, among other publications. He is the co-author with Joe Berlinger of Metallica: This
Monster Lives (St. Martin’s Press, 2004).

Praise:
“A compelling look at the birth and evolution of recording, and how it changed the way the world
hears itself.” –Los Angeles Times

“Greg Milner tells the story of recorded music with novelistic verve, ferocious attention to detail,
and a soulful ambivalence about our quest for sonic perfection. He shows how great recordings
come about not through advances in technology but through a love of the art, and that same love is
the motor of his prose.”
–Alex Ross, New Yorker music critic and author of The Rest Is Noise
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"PERFECTING SOUND FOREVER is an exhaustively researched, extraordinarily inquisitive
book that dissects the central question within all music criticism: When we say that something
sounds good, what are we really saying? And perhaps more importantly, what are we really
hearing?" –Chuck Klosterman, author of Sex, Drugs and Cocoa Puffs

Rights sold:
Italian: Saggiatore
UK: Granta
UK Audio: BBC Audiobooks

Morrison, Suzanne
YOGA BITCH: A Memoir
(Broadway, May 2011)
Manuscript due October 2010

These days, the search for enlightenment often leads us into sweaty yoga studios where we chant
to gods we’re not really familiar with and promise to give up our material fixations, which we’re
really not capable of. The contradiction can turn any of us into a YOGA BITCH, the title of this
memoir by Suzanne Morrison whose one-woman-show by the same name is already driving a
humorous spike through the new-age zeitgeist.

A depressed actress and bar-keep with a smoking habit and death fixation, Suzanne decides
(against type) to head off to Bali to study yoga and find her bliss. She’s led by a lithe,
“enlightened” teacher she worships. But, as it turns out, the teacher isn’t what she seems and yoga
has as many wannabees as acting school had. Now Suzanne is stuck in Bali for 2 months, eating
tofu and unsalted greens with a dozen yoginis (who drink their pee to fend off parasites!), a fickle
spiritual guide, and her own grumpy soul. Will she let the real yoga spirit seep in or let her dark-
side rule?

Suzanne Morrison is a certified yoga teacher who has yet to teach a class. A writer and performer
currently based in Seattle, her (on-going) one-woman show, Yoga Bitch , has taken the stage in
New York City at the Theater Under St. Marks and Ars Nova, and internationally at London’s
Theatre 503 and Oxford’s Burton-Taylor Studio. The Seattle Weekly dubbed Suzanne’s show
“ambitious, ballsy and hilarious” and Time Out London called it a “New Age nirvana.”

Rights sold:
German: Kruger/Fischer
Hebrew: Miskal

Naisbitt, John and Doris Naisbitt
CHINA’S MEGATRENDS: The 8 Pillars of a New Society
(Collins/HarperCollins, January 2010)
Hardcover, 272 pages
UK and Chinese (simplified) with Collins

International Bestseller! (Taiwan & China)
A groundbreaking look at a new social-political model on the rise!

John and Doris Naisbitt, longtime China observers, provide an in-depth study of the fundamental
changes in China’s social, political, and economic life, and their impact on the Western World.
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Nicolelis, Miguel
BEYOND BOUNDARIES: The New Neuroscience of Connecting Brains with Machines—
and How It Will Change Our Lives (Formerly Freeing Aurora’s Brain)
(Times Books/ Henry Holt & Co., January 2011)
Manuscript due June 2010

A pioneering neuroscientist shows how the long-sought merger of brains with machines is
about to become a paradigm-shifting reality.

Imagine living in a world where people use their computers, drive their cars, and communicate
with one another simply by thinking. In this stunning and inspiring work, Duke University
neuroscientist Miguel Nicolelis shares his revolutionary insights into how the brain creates
thought and the human sense of self—and how they might be augmented by machines, so that the
entire universe will be within our reach.

BEYOND BOUNDARIES draws on Nicolelis’s groundbreaking research with monkeys he taught
to control the movements of a robot located halfway around the globe, using brain signals alone.
Nicolelis’s work with primates has uncovered a new method for capturing brain function—by
recording rich neuronal symphonies rather than the activity of single neurons. His lab is now
paving the way for a new treatment for Parkinson’s, silk-thin exoskeletons to grant mobility to the
paralyzed, and breathtaking leaps in space exploration, global communication, manufacturing, and
more.

BEYOND BOUNDARIES promises to reshape our concept of the technological future, to a world
filled with promise and hope.

Miguel Nicolelis, M.D., Ph.D., is the Anne W. Deane Professor of Neuroscience at Duke
University and founder of Duke’s Center for Neuroengineering. His award-winning research has
been published in Nature, Science, and other leading scientific journals, as well as in Scientific
American, which named him one of the twenty most influential scientists in the world. A member
of the French and Brazilian Academies of Science, he lives in North Carolina.

Rights sold:
Chinese (C): Commonwealth
Chinese (S): Cheers/China Renmin
Japanese: Hayakawa
Korean: Gimm-Young
Portuguese (Brazil): Companhia das Letras

O’Connor, Richard
UNDOING DEPRESSION: What Therapy Doesn’t Teach You and Medication
Can’t Give You (Completely Revised and Updated)
(Little, Brown Trade Paperback, January 2010)
Trade Paperback, 384 pages
Over 127,000 copies sold!

A completely revised and expanded edition of one of today’s most popular—and practical—
books on treating depression.

Depression has been your experience for so long that you’ve begun to believe it is what you are.
But it is something you have—just as, for example, one has heart disease. Like heart disease, says
psychotherapist Richard O’Connor, depression is fueled by complex and interrelated factors:
genetic, biochemical, environmental. In this refreshingly sensible book, O’Connor focuses on an
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additional factor often overlooked: our own habits. Unwittingly, we get good at depression. We
learn how to hide it, how to work around it. We may even achieve great things, but with constant
struggle rather than satisfaction, and so we deprive ourselves of true recovery, of deep joy and
healthy emotion.

UNDOING DEPRESSION teaches us how to replace depressive patterns of thinking, relating, and
behaving with a new and more effective set of skills. O’Connor also provides new information on
medications, stress-related afflictions, the benefits of meditation and exercise, and the link
between depression and attention disorders. With a truly holistic approach that synthesizes the best
of the many schools of thought about this painful disease, O’Connor offers new hope—and new
life—for sufferers of depression.

Richard O’Connor, Ph.D., is a practicing psychotherapist with offices in northwest Connecticut
and New York City. He is the author of Active Treatment of Depression, Undoing Perpetual
Stress, and Happy at Last.

Praise:
“An uncommonly thorough and useful guide.” –Publishers Weekly

“A balanced and persuasive work that explores the dark predicament of depression, and the
pathways toward help, with fresh insight.” –William Styron, author of Darkness Visible

"A vital and invaluable guide for people who are struggling with depression, as close as a book
can come to the curative effects of psychotherapy and medication." –Andrew Solomon, author of
The Noonday Demon

Rights sold:
Portuguese (Brazil): Editora Nossa Cultura
Spanish: Ediciones Urano
UK: Souvenir Press

O’Connor, Richard
HAPPY AT LAST: The Thinking Person’s Guide to Finding Joy
(St. Martin’s Press, November 2008)
Trade Paperback, December 2009 (320 pages)

Rights sold:
Chinese (Complex): Lemon Tree International Books
German: Arkana/Goldmann/RH
Italian: Edizioni Il Punto Dincontro
UK: Vermilion/Random House
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The Onion
OUR FRONT PAGES: 21 Years of Greatness, Virtue, and Moral Rectitude
from America’s Finest News Source (Scribner, November 2009)
Full-color photographs throughout, 9 1/2 x 13 1/2
Hardcover, 304 pages

Celebrating the history of The Onion, a hilarious collection, with commentary, of the very best
front pages from 1988 to 2008—an unforgettable parody of the last two decades that offers fans a
unique view of the world they can’t get anywhere else.

What began as a free student paper in a Midwestern college town in 1988 has turned into a multi-
media empire with a readership of more than 7 million—in print and online. With its hilarious,
attention-grabbing headlines and satirical photojournalism, The Onion’s brand of humor has
helped paved the way for such successful news parodies as The Daily Show and The Colbert
Report (in fact, many former Onion writers produce and staff these shows). Our Front Pages is an
amusing and informative retrospective of the past twenty years of news, culture, opinion, and
politics as only The Onion could cover it.

Similar in scope, presentation, and size to the front-page compendium released by The New York
Times, readers can witness the chronological evolution of The Onion from its early days as a free
student newspaper to the modern weekly paper of today. Including such classic headlines as:
“Dysfunctional Family Brought Together By Liquor”; “Massive Oil Spill Results In Improved
Wildlife Viscosity”; “New Starbucks Opens In Restroom Of Existing Starbucks”; and “Life
Jackets Issued To All Americans For Some Reason,” this book also includes, for the first time
ever, a reprinting of the historic 1988 pizza coupons that financed the company in its early days.
Irreverent, smart, and wonderfully wry, Our Front Pages is a must-have collection for humor fans
and the perfect introduction to The Onion for the uninitiated.

The Onion began as a student publication at the University of Wisconsin-Madison in 1988 and
has been producing a weekly satirical newspaper ever since. With an online expansion in 1996,
followed by a series of bestselling books, The Onion has expanded its media empire to include the
Onion News Network (offering online video clips), Onion Radio News (audio podcast reports),
and Onion Sports. The Onion currently boasts a readership of more than 7 million—in print and
online at TheOnion.com.

Praise:
“It is yet another projection of Onion optimism: that as the weekly celebrates its third century, the
sky still hasn’t fallen, the dire predictions of real news haven’t materialized, the news industry still
exists, and there will still be a place for straight shooters who call it the way it wasn’t, but perhaps
should’ve been.” –New York Times

Pogue, David (and his 500,000 Followers)
THE WORLD ACCORDING TO TWITTER: 2,524 Crowd-Sourced Tweets
about Life, the Universe, and Other Pertinent Stuff: First-Kiss Stories, SPAM
from the Future, and Proposals for the 11th commandment
(Black Dog & Leventhal, September 2009)
Trade Paperback, 288 pages, two-color illustrations throughout
UK Rights with Black Dog & Leventhal

The first-ever book created exclusively using content crowd-sourced from Twitter!

New York Times personal technology columnist and popular blogger David Pogue has tapped into
the collective brilliance and creativity of his more than half-million followers on Twitter.com.
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During a lecture a few months ago, Pogue demonstrated the real-time nature of Twitter by turning
from his PowerPoint presentation to his Twitter page and typing: “I need a cure for hiccups…
RIGHT NOW! Help?” In less than 15 seconds, responses poured in. Among the weird, witty, and
wonderful responses:

“Simple. Just hold your breath until Windows 7 is released.”

“Check your 401k. That should scare the hiccups right out of ya.”

“Peanut butter on a spoon.”

It occurred to Pogue that no other social-networking technology could produce such clever and
useful responses so quickly. He also realized that only in a book could the wit and wisdom of the
Twitterverse be preserved and shared with the world. And so, he set out to mine the brilliance of
his followers by posing a different, thought-provoking question every night—ranging from the
earnest (What’s your greatest regret?) to the curious (What’s your strangest habit?) to the creative
(Explain a facet of modern life in the style of Dr. Seuss)—and handpicking the best Tweets that
came in. The result of this new-media social experiment is a laugh-out-loud-funny, and frequently
poignant, collection of shared human experience.

David Pogue is the personal-technology columnist for The New York Times. Each week, he
contributes a print column, an online column, an online video, and a popular daily blog, “Pogue’s
Posts.” David is also an Emmy award-winning tech correspondent for CBS News, and he appears
each week on CNBC with his trademark comical tech videos. He wrote or co-wrote seven books
in the Dummies series, and, in 1999, launched his own series of computer books, The Missing
Manual series, which now includes more than 100 titles. With 3 million books in print, Pogue is
one of the world’s bestselling authors. David graduated summa cum laude from Yale in 1985, with
distinction in music. He lives in Connecticut.

Pollack, Neal
STRETCH: The Unlikely Making of a Yoga Dude
(Harper Perennial Trade Paperback, August 2010)
Manuscript (320 pages)

Neal Pollack was overweight, the hair on his head was thinning, and the hair on his face was
pretentious—all of which a New York Times critic helpfully pointed out while panning his second
book. The nasty review, combined with the complete failure of his attempt to become the front-
man for a rock band, left Pollack lying facedown in a puddle of his own tears, pounding the
mattress and sobbing into his pillow.

Pollack was desperate enough to try anything to get his life back on track—even yoga. And to his
surprise, as he struggled to master the “alligator pose” and keep from kicking other yogis in the
face, Pollack began to feel better. So he immersed himself in the “weird and circuslike” culture of
yoga, taking part in a 24-hour Yogathon, volunteering at his neighborhood yoga studio, attending
a “yoga Olympics” in an airport hotel ballroom, going to yoga conferences and yoga rock shows,
becoming a reporter for Yoga Journal magazine, going on a two-week yoga retreat to Thailand,
and, finally, teaching yoga himself.

In STRETCH, Pollack tells the story of his profound personal transformation—all the while
mercilessly lampooning the bizarre and omnipresent yoga culture of which he is now an
enthusiastic proponent.
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Neal Pollack is a former staff writer for The Chicago Reader and a former contributor to
McSweeney's. His freelance journalism, which is of no consequence, appears in various
magazines.

Praise for Neal Pollack:
"Neal Pollack's singular method of deconstructing the popular culture is smart and knowing and
pitiless and entertaining."--Kurt Andersen, author of Turn of the Century

Richman, Josh and Anish Sheth, M.D.
WHAT’S MY PEE TELLING ME?
(Chronicle, September 2009)
Gift Hardcover, 128 pages, 6.1 x 4.7 x 0.5 inches

What goes in must come out. It’s that simple. But what does it all mean? Therein lies the
mystery—and the key to your health and happiness. In this entertaining and fact-filled guide, the
authors of the best-selling What’s Your Poo Telling You? expand their probing inquiry into the
workings of the human body to reveal the secrets and splendors of farts and pee, as well as more
about their inevitable companion, poo. In the shocking and informative final section, the authors
explode a variety of popular myths about the gastrointestinal tract. After reading this book, you’ll
never think of your bodily functions in the same way again!

Josh Richman holds an MBA from Stanford University and lives in the San Francisco Bay Area.
He met his coauthor when they were undergraduates at Brown University, but his interest in
bodily functions extends back to his childhood.

Anish A. Sheth, M.D. holds a medical degree from Brown University and is currently a
gastroenterologist and Assistant Professor of Medicine at Yale University. He lives in Connecticut
with his wife and son.

Rights sold:
French: Glenat
Korean: Soombisori

Richman, Josh and Anish Sheth, M.D.
WHAT’S YOUR POO TELLING YOU? (Chronicle Books, June 2007)
Gift Hardcover, 96pages, 6.1 x 4.2 x 0.5 inches
National Bestseller! 300,000 in print!
Store promotions in Borders, Urban Outfitters, Spencers and Books-a-Million!

Rights sold:
French: Glenat
Japan: Futami Shoto
Korean: Soombisori

Portuguese (Brazil): Editora Matrix
Thai: WeLearn
UK: Ebury
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Rushfield, Richard
DON’T FOLLOW ME, I’M LOST: A Memoir of Hampshire College in the
Twilight of the ‘80s (Gotham, November 2009)
Hardcover, 291 pages

New York Times Editor’s Choice!

Opening its doors in 1970, Hampshire College was once known as a land of eternal partying,
where countercultures thrived and jocks were nowhere to be found. Self-proclaimed nerd Richard
Rushfield knew this progressive Massachusetts campus was the place for him, offering a chance to
shed his squeaky clean California upbringing. He was part of the freshman class of 1986, hiding
out from Reagan-era excess in a liberal haven where overachievement and preppy clothes were
banned.

By turns hilarious, ironic, and steeped in powerful history, Don’t Follow Me, I’m Lost takes us to a
campus populated by deadheads, club kids, poets, and insomniac filmmakers, at a time when
America saw the rise of punk and grunge alongside neo-conservatism, earnest calls for political
correctness and Take Back the Night vigils. Shunned by all of the school’s reigning subcultures,
Rushfield joins the most hated clique on campus, the Supreme Dicks, navigates a dating scene
where to express interest in anything is social suicide, and mostly avoids class where hippie
professors blather on about post-structuralism. Culminating in a mad clash of slackers and
yuppies, Don’t Follow Me, I’m Lost captures a watershed moment for American youth in one
hilarious, and unforgettable trip.

Journalist Richard Rushfield is a contributing editor at Vanity Fair and the author of On Spec: A
Novel of Young Hollywood. His writing has also appeared in many other venues, including the
New York Times, Variety, and LA Weekly. He lives in Venice, California.

Praise:
“Rushfield expertly and tragicomically exaggerates his characters’ inward fear and fragility.”
–The New York Times Book Review

Sack, Celia
THE OMNIVORE'S RECIPE KEEPER: A Soup-To-Nuts Food Repository
(Ten Speed/Crown, Fall 2011)
Hardcover w/concealed sprial binding, approx 7 1/2 x 9/ 1/2, 144 pages w/tabbed pocket inserts,
four-color throughout
Proposal

We are all recipe collectors… The trouble is, we don't always remember where those recipes are—
whether on a scrap of paper stuck into the middle of last summer's beach read, or on a computer
print-out stuffed between many like it on the cookbook shelf. We need some order to the madness!

As the owner of San Francisco's only cookbook shop, Celia Sack had the opportunity to see
several different types of "Recipe Collectors”—some with folders for torn-out recipes, some with
huge binder rings awaiting your latest recipe, some as simple blank journals. None, however, also
acts as a guide in the kitchen, with helpful charts on fish varieties, measurement conversions, or
seasonal fruits and vegetables. And none is curated by a cookbook collector with an eye for
vintage culinary charm. Until now.
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THE OMNIVORE’S RECIPE KEEPER includes not only essential bits of cooking wisdom but
also wonderful food images from Celia’s personal library of 19th and 20th century cookbooks.
She’s mined the depths of the food books in her collection to show you some of her favorite color
lithographs of rich Victorian cakes, turn-of-the-century Dutch poster stamps, 1940's Japanese
matchbox covers for hip bars, and much more. It also has blank pages to transcribe the recipes we
use most and the improvisations that might surprise us in the kitchen. In short, this is both a cook’s
and a collector’s book, an indispensable addition to our cookbook shelves – a mix of utility and
art…sprinkled with some of the author’s very coveted opinions about food, cookery and
cookbooks.

Celia Sack runs a retail bookshop in San Francisco's Noe Valley which houses a collection of
some two thousand food books, 1/3 vintage and 2/3 new, including many imported titles. Since its
opening in 2006, Omnivore Books on Food has become the epicenter of the Bay Area food
community. Alice Waters, Eric Ripert, Thomas Keller, Madhur Jaffrey have all passed through to
speak, browse, and buy books to add to their collections. And some just come in to talk to Celia –
they’ve discovered that she knows more about cookbooks then any other person on the planet!
Celia has also been written about in Bon Appetite, The San Francisco Chronicle, Daily Candy, and
even Publishers Weekly.

Schaal, Kristen and Rich Blomquist
THE SEXY BOOK OF SEXY SEX
(Chronicle Books, September 2010)
7 1/2 x 9 in, 192 pp, full-color images
Manuscript
UK rights with Hodder

Comedy team and real-life couple Kristen Schaal and Rich Blomquist went to the mattress (literally)
to bring a whole new brand of sex advice to the masses. In THE SEXY BOOK OF SEXY SEX,
learn about Sand Whispers, the world’s premier erotic destination. Hear the untold story of the
discovery of the female orgasm. Uncover the secret world behind the Mile High Club. With
full-color illustrated advice and information on everything from orgies (“the more the
hairier”), to sex toys (“Cupid’s toolbox”), to masturbation (“the auto-erotic fixation”), Kristen
and Rich explore, celebrate, and ridicule humanity’s most treasured pastime—the sexy world of
sexy sex.

Kristen Schaal is an actress, writer, and comedienne. She played the role of Mel in the HBO
series Flight of the Conchords. She also appears on The Daily Show with Jon Stewart as the Senior
Women’s Issues commentator. Rich Blomquist is a staff writer for The Daily Show with Jon
Stewart, for which he has won five Emmy Awards, and a contributor to Saturday Night Live. He
and Kristen live together in New York.

Film rights: Kassie Evashevski, UTA

Seung, Sebastian
CONNECTOME: A Neuroscientist’s Search for the Self
(Houghton Mifflin, Fall 2011/Winter 2012)
Proposal; Manuscript due March 2011

In 1953, Watson and Crick proposed that DNA is a molecule in the shape of a double helix. This
compact jewel of a discovery began the story of the structure of DNA. Fifty years later, the story
drew to a dazzling climax with the revelation of the billions of letters in the human genome,
specifying the exact sequence of nucleotides along the double helix. In 1906, Ramon y Cajal
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shared the Nobel Prize for establishing that the brain is a network of cells called neurons.
Although it began auspiciously, the story of the brain's structure has dangled unfinished for over a
century. Neuroscientists have waited in vain to know how the neurons of the brain are connected
by synapses. Recently, a new hope has arisen. A small community of researchers has rallied under
the banner of the "connectome."

As the genome is the entire sequence of letters in DNA, a connectome is the entirety of
connections between the neurons in a brain. Connectomics – the quest to deconstruct biological
brains – may sound like science fiction, but scientists already possess rudimentary versions of
these technologies. At present, they have mapped the connections in only tiny fractions of brain,
but the steady march of technological progress will eventually enable scientists to map the entire
brains of small animals, and eventually our own.

This is a vision for the future of neuroscience and Connectomics is about to become a reality. The
hope is to better understand who we are, where we came from, and where we are going – both as
individuals and as a species. In the book, Seung will tackle expansive themes such as AI
technology and transhumanism while also making efforts to ground the reader in the hard facts
and intellectual rigor of science and technology. Ultimately, CONNETOME will strive to do for
neuroscience what Brian Greene's The Elegant Universe did for physics.

Sebastian Seung is a Professor of Computational Neuroscience at MIT as well as the Investigator
of the Howard Hughes Medical Institute, an elite group of biomedical researchers in the United
States. In addition, he is an External Member of the Max Planck Society, the foremost basic
research organization in Germany. Sebastian received his Ph.D. in Theoretical Physics from
Harvard University, completed postdoctoral training at the Hebrew University of Jerusalem, and
worked in the Theoretical Physics Department at Bell Laboratories before joining the MIT faculty
in 1998. He has been a Sloan Research Fellow, a Packard Fellow in Science and Engineering, and
a McKnight Endowment Fund for Neuroscience Scholar and his research has been published in
the leading technical journals, as well as featured in the popular press, including The New York
Times, Worth, Technology Review, and The Economist.

Praise:
“Sebastian Seung is one of the deepest thinking neuroscientists that I know. He combines the
intellectual rigor of theoretical physics, the skills of computer science, a profound understanding
of biology and brain science, with general erudition in philosophy and other fields.”
--Winfried Denk, Director, Max Planck Institute for Medical Research; 2000 Rank Prize for
Optoelectronics; 2003 Leibniz Prize

“Sebastian Seung is widely recognized as a rising star in neuroscience. His enthusiasm and
communication skills will be put to good use in explaining a fascinating and tremendously
exciting new frontier of brain science.”
--Steven Pinker, Professor of Psychology, Harvard University; author of The Language Instinct
and How the Mind Works

“As a broadcast journalist, I can testify that Sebastian Seung is a mesmerizing story-teller. And
what a story he has to tell! He is a leader in the new field of "connectomics," which promises to
revolutionize our understanding of mental disorders. One can't help but be impressed by the
audacity of his vision.”
--Jane Pauley, former anchor of NBC's Today Show; former co-host of Dateline NBC; author of
Skywriting: A Life Out of the Blue
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Rights sold:
Dutch: Paradigma
Japanese: Soshisha
Korean: Gimm-Young

Spanish: RBA
UK: Allen Lane/Penguin

Sheffield, Rob
TALKING TO GIRLS ABOUT DURAN DURAN: One Young Man's Quest for
True Love and a Cooler Haircut (Dutton, July 2010)
Hardcover, 288 pages

In order to become the romantic hero of the bestselling memoir Love is a Mix Tape, Rob Sheffield
had a lot to learn about women, love, music and himself; and in TALKING TO GIRLS ABOUT
DURAN DURAN we get a glimpse into his transformation from pasty, geeky “hermit boy” into a
young man with his first girlfriend, first apartment, and a sense of the world.

These were the years of MTV and John Hughes movies; the era of big dreams and shoulder pads;
and, like any all-American boy, this one was searching for true love and maybe a cooler haircut.
Whether he’s sneaking into a dive bar just to play “More Than a Feeling” on the jukebox, driving
an ice cream truck through the suburbs while blasting “Purple Rain” during a dull summer job,
or… talking to girls about Duran Duran, Rob’s coming-of-age story is one we all know, with a
soundtrack that any child of the eighties or anyone who just loves music will sing along with.

These songs—and Sheffield’s writing—will remind readers of that first kiss, that first car, and the
moments that shaped their lives.

Rob Sheffield has been a music journalist for more than twenty years. He is a contributing editor
at Rolling Stone, where he writes about music, TV, and pop culture, and regularly appears on
MTV and VH1. He is the author of the New York Times bestseller Love Is a Mix Tape, which has
been translated into French, German, Swedish, Italian, Japanese, Russian and other languages he
cannot read. He lives in Brooklyn, New York.

Praise for Rob Sheffield and Love Is a Mix Tape:
“No rock critic—living or dead, American or otherwise—has ever written about pop music with
the evocative, hyperpoetic perfectitude of Rob Sheffield.”
–Chuck Klosterman

“A memoir that manages, no small feat, to be funny and beautifully forlorn at the same time.”
–The New York Times Book Review

“Many of us use pop culture as a mirror of our emotional lives, but Sheffield happily walks right
through the looking glass.” –Los Angeles Times

Sheffield, Rob
LOVE IS A MIX TAPE
(Crown, January 2007)
Trade Paperback

A New York Times Bestseller!
Barnes & Noble Discover Pick, Spring 2007!
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Rights Sold:
Chinese (C): Music River/Business Weekly
French: Sonatine/Le Cherche Midi
German: Kiepenheuer & Witsch
Italian: Bompiani
Japanese: Village Books

Korean: Woongjin Think Big
Russian: Gayatri
Swedish: Damm Forlag
UK: Piatkus (ANZ: RH Australia)

Sherman, Scott
BAD FOR THE JEWS
(Thomas Dunne, Fall 2011)
Manuscript due September 2010

They're the putzes, schmucks, and schlemiels that make the Jews of the world cringe and smack
their own foreheads. Whether they're in politics, entertainment, or white collar crime, there are
some prominent Jews out there who ordinary Jews wish would stop making us all look bad. Like
we need that kind of headache!

BAD FOR THE JEWS profiles 50 of the biggest current Oy Vey-inducers including many of the
likely suspects: notorious Ponzi schemer Bernie Madoff, Iraq War architects like Paul Wolfowitz,
and banned-in-the-UK talk radio hate-monger Michael Savage, but also including plenty of
surprises. Facebook founder Mark Zuckerberg? Like Jewish mothers needed even more ways to
pester their children! Amy Winehouse? If she's going to say, "At the end of the day, I’m a Jewish
girl," she needs to stop looking like a time-traveling zombie songbird! Jerry Seinfeld? Because of
Mr. Popular Funnypants, everybody thinks Jews do nothing all day but eat cereal and kvetch about
every little thing in the world (and only part of that is true!). Natalie Portman? That princess in
Star Wars couldn't have been Jewish! Pornstar Ron Jeremy? Put your shmekl away!

Scott Sherman is a television writer, author, and good Jewish boy living in New York. He is the
co-author of The Dangerous Book for Dogs, The Devious Book for Cats, and The New Vampire's
Handbook: A Guide for the Recently Turned Creature of the Night. Currently, he writing a pilot
for MTV and contributes to Saturday Night Live's Weekend Update. Previously, he was staff
writer on Comedy Central's Important Things With Demetri Martin, a daily contributing writer for
The Onion, and a writer for the Onion News Network online video channel. He has written a
documentary for A&E, penned a short story for the New York Times Magazine’s Funny Pages, and
was a consulting producer for Fox's 20th anniversary of The Simpsons special.

Strenger, Carlo
CRITIQUE OF GLOBAL UNREASON: Individuality and Meaning in the 21st Century
(Palgrave, February 2011)
Manuscript
UK Rights with Palgrave
Hebrew rights with Kinneret-Zmora

In his Critique of Pure Reason (1781), Immanuel Kant dismantled centuries of dogmatic slumber
induced by metaphysical and religious beliefs. Now, in his CRITIQUE OF GLOBAL
UNREASON, Israeli psychologist Carlo Strenger dismantles the recent dogmatic slumber induced
by unfettered free markets and mindless fantasies of omnipotence. Strenger’s is a work of inter-
disciplinary cultural criticism that should appeal to readers of such books as Susan Jacoby’s The
Age of American Unreason (2008), Danniel Dennett’s Breaking the Spell (2005), Richard
Florida’s The Rise of the Creative Class (2002), and David Brooks’ Bobos in Paradise (2000).
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Strenger’s argument, in brief, is that after the fall of the Berlin Wall in 1989, the Gospel of the free
market became the only world-religion of universal validity. The value of everything ranging
from companies to religions, from music records to ideas, was determined through ranking and
rating systems: stock markets, rating agencies, bestseller lists or number of hits on the web. It was
a matter of logic to extend this commoditization to human beings. The value of the individual is
determined by a number of factors ranging from the number of friends on Facebook, through the
number of Google entries to the rankings on the ever growing number of listings of the most
influential, most popular, sexiest, most powerful or wealthiest people in cities, countries and,
ultimately, the globe. The result has been a persistent existential unease, the fear of a life devoid of
significance, which explains, in part, why so many accomplished people feel unfulfilled.

Strenger’s thesis is that in order to address this malaise, individuality and meaning need to be
grounded on values that have been central to the Western tradition: individual development based
on accepting the inevitable tension between the human desire to live forever and mortality; and on
the demand of Western philosophy to ground our worldviews on critical thought. By facing
existential questions squarely, the self once again reclaims a depth beyond its commodity value.
According to Strenger the current crisis of Western Culture constitutes a unique, historic opportunity.
It may well be that we are at the beginning of a cultural transformation that will lead to a
reassessment of what it means to live a valuable life. A rapprochement is to be expected between
European cultural sensibilities, characterized by a love of cultural and intellectual depth, and the
tremendous intellectual energies of the U.S. that have been relegated to the sidelines of mainstream
culture during the last decades.

Carlo Strenger is a prominent Israeli psychologist and philosopher whose political essays appear
frequently in The Guardian (UK) and in Israel’s leading newspaper Haaretz. Two of his books
were long-term bestsellers in Israel.

Advance Praise:
“A hugely ambitious book that explores what it means to live a valuable life in the contemporary
world. Fortunately the author has the erudition, thoughtfulness, clarity and the ability to draw
both from his clinical practive and from the conclusions of many significant thinkers to offer a rich
reward to the reader.”
--Irvin Yalom, Emeritus of Psychiatry, Stanford University

Carlo Strenger’s CRITIQUE OF GLOBAL UNREASON gives a riveting description of the
irrational belief that everything is possible, and that life must be spectacular—a factor that has
contributed to the recent financial crisis. His diagnosis is compelling: no matter how much people
achieve, they live in persistent doubt that their lives are of significance. His call for a deep,
intellectual engagement with basic existential questions will provide many with a road towards a
more stable sense of meaning.
--Nouriel Roubini, Professor of Economics, Stern School of Business, New York University

Telling, Gillian
DIRTY GIRLS: The Naked Truth About Our Guilty Secrets
(Sourcebooks, September 2010)
Galley, 240 pages

From Maxim’s female sex columnist, a no-holds barred look at what it really means to be female.

For years now, various so-called “sexperts,” have been crying to anyone who will listen about how
women and men are not only completely different from one another, but how they’re actually
alien beings, hailing from completely different planets. How are we supposed to get along when
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these people propose we’re not even human? According to them, asking Martians and Venusians
to try and get along as friends and lovers is like asking a San Francisco native to stop talking about
how good the burritos are there. It’s just not natural.

To that, Gillian Telling has one thing to say: bull crap. Through her experience as the Maxim sex
columnist, she has interviewed countless women about what it is they want out of life. Turns out,
she’s discovered, both sexes want the exact same things: success, health, friendships, money,
careers, semi-functional families, semi-functioning relationships, good bodies, and lots and lots of
great sex. Women want to have fun and they can be nasty, horny brutish little buggers. At the
heart of things, women are just like men.

Yes indeed, there’s a dark side to the fairer species. They try their best. They pluck. They wax.
They put on war paint to mask blemishes. They hide dust bunnies and overflowing litter boxes
under the bed. But… they also regularly watch porn! They wear their bikini bottoms when they
run out of clean underwear! (And when they run out of bikini bottoms, they turn their other dirty
underpants inside out!) And while a woman may never admit to how much she masturbates (any
chance she can get): the jig is up. Women are fascinating, beautiful and sometimes disgusting
creatures. This book will not only help men understand the complexities of women, but also their
simplicities (like men, nothing makes women happier than a nice deep sleep after a nice deep
orgasm) and it will make meeting them, picking them up, and sleeping with them a hell of a whole
lot easier.

Gillian Telling is the sex columnist for Maxim, where she tells men how women think. She has
written for Rolling Stone, Men, and Jane, and she writes a column for thefrisky.com.

Weaver, Tara Austen
THE BUTCHER AND THE VEGETARIAN: One Woman’s Romp through a
World of Men, Meat, and Moral Crisis
(Rodale, February 2010)
Hardcover, 240 pages

Growing up in a vegetarian family, Tara Austen Weaver never thought she’d stray. But as an
adult, she found herself in poor health and, after trying cures of every kind, a doctor finally
ordered her to eat meat. Warily, she ventured into the butcher shop, and as the man behind the
counter wrapped up her first-ever chicken, she found herself intrigued. Eventually, he dared her to
cook her way through his meat counter.

As Tara navigates through this confusing new world—grappling with her revulsion to raw meat
and trying to find chickens that are truly free-range—she’s tempted to give up and go back to
eating tempeh. The more she learns about meat and how it’s produced, and the effects eating it
has on the human body and the planet, the less she feels she knows. She embarks upon a
sometimes hilarious, sometimes frightening whirlwind tour that takes her from slaughterhouse to
chef’s table, from urban farm to the hearthside of cow wranglers. Along the way, she meets an
unforgettable cast of characters who all seem to take a vested interest in whether she opts for
turnips or T-bones. THE BUTCHER AND THE VEGETARIAN is the rollicking and relevant
story of one woman’s quest to reconcile a nontraditional upbringing with carnivorous desires.

Tara Austen Weaver is a freelance writer, editor, and author of the award-winning food blog Tea
& Cookies (selected by the London Times as one of the Top 50 Food Blogs in the World). Her
work has appeared in Edible San Franciso, Chow.com, and in numerous anthologies. She lives in
Seattle and San Francisco.
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Praise:
“Weaver’s…foray into the world of meat is a toothsome take on the learning-to-eat-better memoir.
Her narrative maintains a funny, personable tone throughout, more like a knowledgeable friend
than a professional reporter.” –Starred Publishers Weekly review

“Some may find her forthright journey more entrancing than Julie & Julia. Its honesty and
surprise ending are delightful.” –USA Today

Rights sold:
Portuguese (Brazil): Editora Seoman

Weiner, Carl M.D. with Kate Rope
THE COMPLETE GUIDE TO MEDICATIONS DURING PREGNANCY AND
BREASTFEEDING: Everything You Need to Know to Make the Best Choices
For You and Your Baby
(St. Martin’s Press Trade Paperback, 2012)
Proposal

Each year 134 million women in the world give birth and every one of them will have to decide at
some point what medications to take for a headache, for a cold, or for a yeast infection. Nearly
two-thirds of them will face even more serious decisions about prescription medication. Almost all
women take at least one medication during pregnancy, and on average, women take between 5 and
15 medications. Experts agree those numbers are rising as women have children later in life when
they are more likely to be living with chronic medical conditions or to develop pregnancy
complications that require treatment. And yet there is no single, easy-to-understand resource to
help women make informed decisions. In fact, there is no book that comes close.

This book, a lay adaptation of a best-selling go-to resource for doctors from a renowned maternal-
fetal medicine expert and a veteran health reporter, combines authority and empathy to provide a
comprehensive, easy-to-understand guide to what we know about medications during pregnancy
and breastfeeding, whether they will harm a growing fetus or breastfeeding baby, and when and
how they should be taken or avoided.

In an alphabetical, encyclopedic format, it will be a go-to resource for the pregnant woman who
wakes in the middle of the night with a splitting headache, the woman who develops diabetes
during pregnancy, the woman who takes medication for asthma and wonders whether she will be
able to breastfeed her child, or the woman with allergies who discovers she’s pregnant after taking
allergy medication for two weeks. In seconds, they can pull this book off their nightstand or
bookshelf, read an expert’s summary and opinion and feel good about a decision that, before now,
was a source of incredible anxiety and fear.

THE COMPLETE GUIDE TO MEDICATIONS DURING PREGNANCY AND
BREASTFEEDING will provide women access to the best available information doctors have, but
in easy-to-understand language, giving them the information they need at home as well as a guide
they can bring to the doctor’s office to help them make an informed choice with their physician.

Dr. Carl Weiner is Chair of Obstetrics and Gynecology, Professor of Integrative and Molecular
Physiology at the University of Kansas School of Medicine, and the author of five textbooks
including High Risk Pregnancy: Management Options, now entering its 4th edition, and the
highest-selling text in high risk pregnancy in the world.

Kate Rope is a veteran health reporter and currently the web writer for DoctorOZ.com (the
website for the popular Dr. Oz Show).Formerly, she was the health reporter for Life magazine and
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Wiseman, Rosalind
QUEEN BEES & WANNABES: Helping Your Daughter Survive Cliques,
Gossip, Boyfriends, and the New Realities of Girl World: Revised & Updated
Edition (Three Rivers Press, October 2009)
Trade Paperback, 448 pages

A New York Times Bestseller!
Over 400,000 copies sold!

Rosalind Wiseman’s 2002 groundbreaking book, Queen Bees and Wannabes took adults inside the
secret world of girls’ friendships, translating and decoding them, so parents could better
understand and help their daughters navigate through those crucial years. The New York Times
Bestseller has now sold over 400,000 copies and was the inspiration for the 2004 movie, Mean
Girls (written by Tina Fey).

Now, Wiseman has spent more than fifteen years working with and listening to girls of every
background talk about the powerful way in which their friendships influence their lives—
including their choice of music and clothes, how they express anger, their boundaries with boys
and their relationships with parents.

Revised and updated with a special chapter for parents of younger girls, insights on how
technology has impacted Girl World, and infused with new opinions and experiences of girls,
boys, and parents, QUEEN BEES AND WANNABES offers concrete strategies to help you
empower your daughter to be socially competent and treat herself with dignity.

Rosalind Wiseman is an internationally-recognized author and educator on children, teens,
parenting, bullying, social justice, and ethical leadership. For more information visit
www.rosalindwiseman.com.

Praise for QUEEN BEES AND WANNABES:
“Wise, humorous, life-affirming advice for parents that is utterly respectful of girls. I recommend
parents mark it up, turn the corners of pages, and heed Wiseman’s creative and practical strategies
for guiding girls along the sometimes treacherous pathways of growing up today.”
—Patricia Hersch, author of A Tribe Apart: A Journey into the Heart of American Adolescence

“Who’s in? Who’s out? Who’s cool? Who’s not? Why is one girl elevated to royal status and
another shunned? QUEEN BEES AND WANNABES answers these unfathomable questions and
so many more. Wiseman gives parents the insight, compassion, and skill needed to guide girls
through the rocky terrain of the adolescent social world. This is such an honest and helpful book;
we recommend it highly.”
—Nina Shandler, author of Ophelia’s Mom and Sara Shandler, author of the bestselling Ophelia
Speaks

Film Rights: Universal Studios/SNL Productions (Mean Girls, 2004)

Rights Sold:
Chinese (s): Cheers/China Remnin
Italian: Corbaccio/Longanesi
Japanese: Nihon Hyoron Sha

Polish: Wydawnictwo Lekarski
Portuguese (Brazil): Editora Bestseller
UK: Piatkus Books
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FICTION

Bergreen, Karen
FOLLOWING POLLY
(St. Martin’s Press, June 2010)
Hardcover, 320 pages

Would you call Alice Teakle a stalker? Or just someone with an unhealthy obsession with golden
girl Polly Linley Dawson? No one much notices Alice: not her boss, not the neighbors, not even
her mother.

Besides, everyone follows Polly and everything about her: her business selling high-end lingerie
you can imagine only her elegant self wearing, her all-over-the-social-pages marriage to movie
director Humphrey Dawson, her chic looks, her wardrobe. Alice just follows her a little
more…closely.

Yet one Manhattan autumn afternoon when Alice loses her job and starts to follow Polly, she
stumbles on the object of her attention sprawled dead on the floor of a boutique and is forced to
become truly beneath anyone’s notice. Invisible, in fact. Because she’s accused of murder.

But can another obsession help save Alice with the fallout? Charlie is Alice’s long-time
unattainable crush. He might be able to help her out of the mess she’s in…in return for a favor or
two, that is. But how will Alice find out if Charlie is really the man she thinks he is?

Karen Bergreen is a comedian who performs live at Caroline’s, Stand-Up New York, Gotham,
and The Comic Strip and has appeared on Comedy Central, the Oxygen Network and Law &
Order. She lives in New York City.

Advance Praise:
“FOLLOWING POLLY sparkles. It's got wit and energy, along with fabulous characters to love
(and loathe).” –Susan Isaacs, author of Close Relations

“It’s like Comedy Central picked up Law & Order for an episode…combines edgy thrills with a
wicked sense of humor and an endearing heart of gold.” –Publishers Weekly

“FOLLOWING POLLY is a delicious debut novel. Murder most foul is most fun, and Alice
Teakle is so clever and quirky as a protagonist—or is she a perp?—that you won’t be able to stop
reading. Bergreen is a wonderful new voice in the mystery world.”
–Linda Fairstein, author of Hell Gate

Brody, Jessica
MY LIFE UNDECIDED (Young Adult)
(FSG, Spring 2011)
Manuscript (72K words)
UK rights sold to TickTock Books (via FSG)

Brooklyn Pierce is notorious for making bad decisions. So far, her poor judgment has only harmed
herself—flaky friends, bad grades—but now she’s crossed a line. Left with a burned down house
and a two-hundred-hour community service sentence in which she’s forced to play Rummikub
with a bunch of smelly old people, her reputation has plummeted, her best friend has completely
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deserted her, and the only person who will talk to her is that dorky guy from the debate team who
sits behind her in English. Okay, so he’s a little cute. And sometimes funny. But still…debate
team?

Tired of living with the consequences of her own bad decisions, Brooklyn decides the only smart
thing left to do is to give the decision-making power to someone else. Or lots of someones. Like
the readers of her new anonymous blog (MyLifeUndecided.com)—a website where others can
decide what Brooklyn should do next on a day-to-day basis. But when her blog readers make a
choice that Brooklyn is certain will do more harm than good, she’s faced with a entirely new kind
of decision: keep her promise to herself and the blog reading population of the world, or set out on
her own…regardless of the consequences. As it turns out, sometimes the most obvious choices in
life are the hardest to see.

Jessica Brody is a writer and producer in Los Angeles and the author of The Karma Club (FSG),
as well as two adult novels, The Fidelity Files and Love Under Cover.

Film Rights: Bill Contardi, Brandt & Hochman

Rights sold:
Chinese (Complex): Octa Publishing
Portuguese (Portugal): Edi9

Brody, Jessica
THE KARMA CLUB (Young Adult)
(FSG, April 2010)
Hardcover, 272 pages
UK rights sold to TickTock Books (FSG)

Kiwi Magazine 2010 Summer Pick!
A Deepak Chopra Recommendation!

Madison Kasparkova always thought she understood how Karma works. It’s that mysterious,
powerful force that brings harmony to the universe. You know—do good things and you will be
rewarded, do something bad and Karma will make sure you get what’s coming to you. A sort of
cosmic balancing act.

But when Mason Brooks, Maddy’s boyfriend of two years, gets caught tongue-wrestling with
Miss Perfect Body Heather Campbell and absolutely nothing happens to either of them—except
that they wind up the hot new couple of Colonial High School—it seems like Karma has officially
left Maddy in the lurch. That’s why Maddy and her best friends, Angie and Jade, decide to start
the Karma Club—a secret, members-only organization whose sole purpose is to clean up the
messes that the universe has been leaving behind. Whether they’re modifying Heather Campbell’s
acne cream as part of “Operation Butter Face” or righting a few wrongs when it comes to Angie’s
and Jade’s own slimy exes, they know they’re just doing what Karma should have done in the first
place. They’re taking care of one another.

Sometimes, though, it isn’t wise to meddle with the universe. Because it turns out that when you
mess with Karma, Karma messes back. Now Maddy must find a way to balance her life for good,
even as everything around her seems to be toppling to the ground.

Jessica Brody has written two adult novels, The Fidelity Files and Love Under Cover. This is her
first young adult book. Despite what some people from her high school might claim, she has
never sought revenge on an ex-boyfriend.
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Praise:
“Equal parts fresh, funny, and engaging…Jessica Brody has created a witty, endearing heroine in
Maddy Kasparkova—this is one YA debut you won’t want to miss!
--Alyson Noel, NYT bestselling author of Evermore and Blue Moon

“It’s a well-paced comedy, with a nice balance of cinematic physical humor and genuine teen
emotions.” –Publishers Weekly

“All the fun and intrigue of Gossip Girl with the heart of a Sarah Dessen novel and the soul of I
Ching.” –Gabrielle Zevin, author of Elsewhere and Memoirs of a Teenage Amnesiac

Film Rights: Bill Contardi, Brandt & Hochman

Rights sold:
Chinese (Complex): Octa Publishing
Portuguese (Portugal): Edi9

Drake, Abby
THE SECRETS SISTERS KEEP
(Avon/HarperCollins, October 2010)
Galley

With family comes secrets, lies, and money; as four sisters gather at their uncle’s home to
discover who will inherit it all—if only they can discover where he is hiding.

Amanda, Babe, and Ellie have very busy lives, but that doesn’t mean the three women don’t have
the time for their beloved Uncle Edward’s seventy-fifth birthday. It’s an opportunity to celebrate
and to find out exactly who is included in the rich old man’s will. When Edward disappears,
however, the sisters have far more to worry about than just money. It may not be the first time he’s
gone missing, but they all fear it might be the last.

When estranged sister Carleen shows up, all four must confront their long-buried past and figure
out what they’re going to do in the present. Will Amanda leave her husband, who’s cheating on
her with a Brazilian back-waxer? Will Babe dump her has-been action star husband to return to the
man of her dreams? Will Ellis be able to stand on her own Birkenstock-sandaled feet? Will anyone
ever forgive Carleen? And where on earth could Edward be? The journey won’t be easy, because
while each needs something different, they could all use a little understanding and a windfall of
cash.

Abby Drake is a graduate of Skidmore College in Saratoga Springs, NY and a bonafide
Mayflower descendant (she’s got the paper’s to prove it!). She has one sister with whom she
loved keeping secrets from the very proper, guarded world in which they grew up. She currently
lives in Amherst, MA, but enjoys wandering off from time to time.

Praise for Abby Drake:
“A wicked and fabulously fun peek into the desperate lives of the rich and snobby.” –New York
Times bestselling author Rachel Gibson
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Fitzgerald, Eileen
DREAMING IN ENGLISH
(Bantam Trade Paperback, February 2011)
Manuscript

The follow-up to Laura Fitzgerald’s international bestselling novel Veil of Roses

Knowing she could never be happy in her homeland, Tami Soroush took her mother’s advice to
“go and wake up your luck” and joined her sister in the United States, where amazing freedoms
awaited her. Now, after a spur-of-the-moment exchange of “I dos” with her one true love, Ike
Hanson, Tami is eager or to start their new life together.

But not everyone is pleased with their decision to marry and Tami soon realizes that her happily-
ever-after is no sure thing. As tensions between her and Ike escalate, Tami’s sense of self-worth
takes a beating, especially when her earlier attempts to find a husband on a visitor’s visa return to
haunt her. And then there is the matter of her parents, stuck behind in a country that betrayed
them. Can a daughter ever be truly happy if her parents are not?

Tami’s beginning to understand that freedom is not for the faint of heart. With so much stacked
against them, and with her immigration interview looming, Tami wonders if she’s got the right
stuff when it comes to love, American-style. Maybe her luck is running out. Or maybe she’s got to
step up to the plate, trust her heart, and courageously claim the American dream for her own.

Laura Fitzgerald lives in Arizona and is married to an Iranian-American man, who she met when
they both worked at a Jewish deli in Madison, Wisconsin. They have two children.

Rights sold:
Hebrew: Sifriat Ma’ariv

Fitzgerald, Laura
ONE TRUE THEORY OF LOVE
(NAL/Penguin, February 2009)
Trade Paperback, 344 pages

Target Book Club Pick!

Rights sold:
Hebrew: Sifriat Ma’ariv
Italian: Piemme
US Audio: Brilliance
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Fitzgerald, Laura
VEIL OF ROSES
(Bantam Trade Paperback, January 2007)
Target Book Club Pick, May 2007!
Over 198,000 copies in print!
International Bestseller in Israel!

Film Rights: RHI Entertainment

Rights Sold:
Dutch: Bruna
German: Bastei
Hebrew: Sifriat Ma’ariv
Indonesian: PT Gramedia Pustaka Utama

Italian: Piemme
Turkish: Koridor
US Audio: Brilliance

Hornschemeier, Paul
LIFE WITH MR. DANGEROUS (Graphic Novel)
(Villard/Random House, 2011)
160 pages, $18.00
Manuscript

At 26, Amy Breis is terrified of becoming her mother. And her birthday brings her to a new low,
as her mother (embarrassing as only a mother can be) gives her a perfectly awful unicorn
emblazoned sweatshirt. Amy’s prospects were already dim: she struggles to get by working in
retail, the most inspiring part of her day is a TV cartoon called Mr. Dangerous, and she’s in love
with her best friend Michael, who doesn’t even know it.

This is the back story for Hornschemeier’s graphic novel that is part chick-lit, part eerie Daniel
Clowes. LIFE WITH MR. DANGEROUS brings us vividly into Amy’s graphic world, where the
panels are full of rainy, dim cities and lonely bus rides with strangers.

Paul Hornschemeier’s last book, Mother Come Home was called “a masterpiece” by
Entertainment Weekly. He was picked for Rolling Stone’s 2005 Next List and has been featured in
Time magazine and the Los Angeles Times.

Advance Praise:
“…a methodically paced story of individual torpor.” –Publishers Weekly

Rights sold:
German: Carlsen
Italian: Comma22
Spanish: Astiberri
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Keller, Cynthia
AN AMISH CHRISTMAS
(Ballantine, November 2010)
Galley, 256 pages

Meg Hobart has everything: a happy marriage to a handsome, successful husband, a beautiful
home in Charlotte, North Carolina, and three wonderful children. But it all comes crashing down
around her the day she learns that her husband, James, has been living a lie—and has brought the
family to financial ruin. Penniless and homeless, they pack up what little they still possess and
leave behind their golden life for good.

A frightening twist of fate forces the Hobarts to take refuge with a kind Amish family in
Pennsylvania. The five of them find themselves in a home with no computers, no cell phones,
nothing the children consider fashionable or fun. With her uncooperative brood confined to the
Amish world of hard work and tradition, their futures entirely uncertain, Meg fears she can never
make her family whole again.

Celebrating life’s simplest but most essential values, packed with laughter and tears, this is a story
of forgiveness and the power of love. You will never forget the special moment in time that is AN
AMISH CHRISTMAS.

Cynthia Keller (Katz) has written both fiction and nonfiction over the past twenty-five years.
Her non-fiction book, If I’m So Successful, Why Do I Feel Like A Fake: The Impostor
Phenomenon (with Joan Harvey), was published by St. Martin’s Press in 1985. Beginning in
1989, under the name Cynthia Victor, she co-wrote several novels including Consequences,
Relative Sins, Only You, What Matters Most, The Secret, The Sisters, and The Three of Us, all
published by Penguin. Cynthia is married, has two children, and lives in Connecticut.

Rights sold:
German: Weltbild

Klosterman, Chuck
DOWNTOWN OWL: A Novel
(Scribner/S&S, September 2008)
Trade Paperback June 2009, 304 pages
50,000 copies sold

In Owl, a fictional town in rural North Dakota, the successes (or lack thereof) of the local high
school’s athletic teams, the weather, and the personal business of everyone in town are the primary
topics of discussion. There’s Horace, an elderly widower and local conversationalist; Julia, a
recently hired, new-in-town history teacher; and Mitch, a junior on the high school football team
who hates his coach and doesn’t understand what the big deal is, about anything. As high school
principal Walter Valentine puts it, “People always say that nothing changes in a small town, but—
whenever they say that—they usually mean that nothing changes figuratively. The truth is that
nothing changes literally: It’s all the same people, doing all the same things.”

When a deadly blizzard (based on an actual storm that occurred in 1984) hits the area, the lives of
these townspeople are interrupted in tragic and powerful ways. Incorporating his signature wit and
keen eye, the novel showcases Klosterman’s phenomenal storytelling talent and brilliantly
captures the power of local mythology and the characteristic charm of rural America. A taut,
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darkly funny portrait that will appeal to fans of Richard Russo’s Empire Falls or Garrison
Keillor’s Prairie Home Companion.

Chuck Klosterman is the author of Fargo Rock City, Sex, Drugs, and Cocoa Puffs, Killing
Yourself to Live and Chuck Klosterman IV. He is a columnist for Esquire, a contributor to The
New York Times Magazine, and has also written for GQ, Spin, The Washington Post, ESPN, and
The Believer. He lives in New York City.

Praise:
“[Klosterman]’s smart on the small stuff we still tend to take for granted even as it consumes
us…and his discursive endlessly-fascinated brain feels enjoyably let loose in this rangy
novel…He’s an entertaining guy, but also capable of real insight and artistry.”
–Entertainment Weekly

“Klosterman is adept at thinking up bizarre, somehow plausible scenarios that hook readers while
pushing the story along… [he] captures the hilarious and illogical essence of being a teenager
while reveling in contradiction, cliché and absolutes, three of his favorite writing toys.”
–Paste Magazine

“Klosterman creates a satisfying character study and strikes a perfect balance between the funny
and the profound.” –Publishers Weekly

Film rights: Kassie Evashevski, UTA

Rights sold:
German: S. Fischer Verlag

Lourey, Jess
SEPTEMBER FAIR: A Murder-by-Month Mystery
(Midnight Ink, September 2009)
Trade Paperback, 288 pages
UK rights with Midnight Ink

The fifth book in the beloved Murder-by-Month series starts out at the Minnesota State Fair,
where the recently-crowned Battle Lake native, Milkfed Mary, Princess of the Dairy, is murdered
while getting her head carved out of butter. Mira James, a reporter covering the Princess Pageant
for the Battle Lake Recall, overcomes her misanthropy and lactose intolerance to uncover a deadly
State Fair secret.

Jess Lourey spent her formative years in Paynesville, Minnesota, a small town not unlike the
Murder-by-Month series' Battle Lake. She currently lives in St. Cloud, Minnesota, where she
teaches Creative Writing and Sociology at the local university.

Praise:
“An entirely engaging novel with pathos, plot twists, and quirky characters galore. Beautifully
written and wickedly funny.”
–Harley Jane Kozak, Agatha, Anthony and Macavity award-winning author of A Date You Can’t
Refuse

“Move over, Janet Evanovich—mystery fans have a new reason to celebrate! September Fair is
fun, funny, and so cleverly written, you’ll be guessing until the very end.”
–Gemma Holiday, best-selling author of Mayhem in High Heels
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Lutz, Lisa
THE SPELLMANS STRIKE AGAIN (Book #4)
(Simon & Schuster, March 2010)
Hardcover, 400 pages

New York Times Bestseller!
Barnes & Noble Bestseller!
Featured on the April 2010 Indie Next List!

At the ripe old age of thirty-two, former wild child Isabel “Izzy” Spellman has finally agreed to
take over the family business. First among her priorities as head of Spellman Investigations is to
dig up some dirt on the competition, slippery ex-cop Rick Harkey—a task she may enjoy a little
too much. Next, faced with a baffling missing-persons case at the home of an aging millionaire,
Izzy hires an actor friend, Len, to infiltrate the mansion as an undercover butler—a role he may
enjoy a little too much.

Meanwhile, Izzy is being blackmailed by her mother (photographic evidence of Prom Night
1994) to commit to regular blind dates with promising professionals—an arrangement that doesn’t
thrill Connor, an Irish bartender on the brink of becoming Ex-boyfriend #12.

At Spellman headquarters, it’s business as usual. Doorknobs and light fixtures are disappearing
every day, Mom’s been spotted crying in the pantry, and a series of increasingly demanding
Spellman rules (Rule #27: No Speaking Today) can’t quite hold the family together. Izzy also has
to decipher weekly “phone calls from the edge” from her octogenarian lawyer, Morty, as well as
Detective Henry Stone’s mysterious interest in rekindling their relationsh… well, whatever it was.

Just when it looks like things can’t go more haywire, little sister Rae’s internship researching pro
bono legal cases leads the youngest Spellman to launch a grassroots campaign that could spring an
innocent man from jail—or land Rae in it.

THE SPELLMANS STRIKE AGAIN is hands-down the most hilarious, thrilling, and moving
book in this bestselling, award-nominated series. And it proves beyond a reasonable doubt that
Isabel Spellman, no matter how much she matures, will never be able to follow Rule #1: Act
Normal.

Lisa Lutz is the author of the international bestselling series, The Spellman Files , and has been
nominated for both an Edgar and a Macavity Award. Although she attended UC Santa Cruz, UC
Irvine, the University of Leeds in England, and San Francisco State University, she still does not
have a bachelor’s degree. Lisa spent most of the 1990s hopping through a string of low-paying
odd jobs while writing and rewriting the screenplay, Plan B, a mob comedy. After the film was
made in 2000, she vowed she would never write another screenplay. A motion picture adaptation
of The Spellman Files is in development with Paramount Pictures.

Praise for The Spellman series:
“Those in the market for mayhem and mirth will revel in Lutz’s irresistible blend of suspense,
irony and wit.” –Booklist, starred review

“A series that keeps getting better and better.” –Publishers Weekly, starred review

“This is one of the best comic novels I’ve ever read, and that includes Carl Hiaasen and Janet
Evanovitch. The Spellmans—a collection of misfits whose family business is a private detective
agency—are hilarious, smart and irresistible.” –The Globe and Mail (Canada)
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Rights sold:
French: Albin Michel
Korean: Gimm-Young
UK: S&S

Film Rights: Paramount Pictures

Pierson, DC
THE BOY WHO COULDN’T SLEEP AND NEVER HAD TO
(Vintage/Random House, January 2010)
Trade Paperback, 240 pages

Selected for Barnes & Noble’s 2010 Discover Program!

A wildly original and hilarious debut novel about the typical high school experience: the
homework, the awkwardness, and the mutant creatures from another galaxy…

When Darren Bennett meets Eric Lederer, there’s an instant connection. They share a love of
drawing, the bottom rung on the cruel high school social ladder, and a pathological fear of girls.
Then Eric reveals a secret: He doesn’t sleep. Ever. When word leaks out about Eric’s condition, he
and Darren suddenly find themselves on the run. Is the government trying to tap into Eric’s mind,
or is there something far darker? It could be that not sleeping is only a part of what Eric’s capable
of, and the truth is both better and worse than they could ever imagine.

DC Pierson was born and raised in Phoenix, Arizona. He graduated from New York University
in 2007 with a degree in writing for television. His comedy group DERRICK made a feature film
called Mystery Team (2009). He publishes short stories and unsolicited opinions on his website,
dcpierson.com. This is his first novel.

Praise:
“Pierson is unafraid of being a scribe for the banality of youth, and he does a fine job of it.”
–Los Angeles Times

“Is it a teen-angst novel? Sci-fi? Funny as hell? All of those things and more.” –Kirkus Review

“Charming and funny without ever being smart-alecky. And then there's that heartbreaking, tender
ending, concluding on a pitch-perfect note.” –Montreal Gazette

Film Rights: Shari Smiley, CAA

Rights sold:
Portuguese (Brazil): Editora Novo Seculo
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Rich, Simon
ELLIOT ALLAGASH (Young Adult)
(Random House, May 2010)
Hardcover, 240 pages
UK rights: Serpent’s Tail (via Random House)

Seymour Herson is the least popular student at Glendale, a private school in Manhattan. He’s
painfully shy and physically inept, and his new nickname, “Chunk-Style,” is in danger of entering
common usage. But Seymour’s solitary existence comes to a swift end when he meets the new
transfer student: Elliot Allagash, evil heir to America’s largest fortune.

Elliot’s rampant delinquency has already gotten him expelled from a dozen prep schools around
the world. But despite his best efforts, he can’t get himself thrown out of Glendale; his father has
simply donated too much money. Bitter and bored, Elliot decides to amuse himself by taking up a
challenging and expensive new hobby: transforming Seymour into the most popular student in
school.

An unlikely friendship develops between the two loners as Elliot introduces Seymour to new
concepts, like power, sabotage and vengeance. With Elliot as his diabolical strategist and investor,
Seymour scores a spot on the basketball team, becomes class president, and ruthlessly destroys his
enemies. Yet despite the glow of newfound popularity, Seymour feels increasingly uneasy with
Elliot’s wily designs. For an Allagash victory is dishonorable at its best, and ruinous at its worst.

Cunningly playful and wickedly funny, ELLIOT ALLAGASH is a tale about all the incredible
things that money can buy, and the one or two things it that it can’t.

Simon Rich has written for The New Yorker, GQ, Mad, The Harvard Lampoon and other
magazines. He is the author of two humor collections, Free-Range Chickens and Ant Farm, which
was a finalist for the 2008 Thurber Prize for American Humor. He lives in Brooklyn and writes
for Saturday Night Live.

Praise:
“Rich is always funny, and he nails the bogus solemnity of high-school social politics.”
–Kirkus

“I found Simon Rich's first novel, about an evil teenage billionaire, to be suspenseful and
hilarious. I am so glad I don't have to lie in this blurb like I usually do.”
--Judd Apatow, film producer, director, and screenwriter

“I am a big fan of Simon Rich’s first two books, which were wonderful pu pu platters of absurdist
comedy. And now comes his first novel, which is one of the funniest books about high schoolers
since Catcher in the Rye.”
–A.J. Jacobs, author of The Year of Living Biblically and The Know-It-All

Film Rights: Jason Reitman (director of Juno)

Rights sold:
German: Goldmann
Korean: Sallim
Turkish: Derin Kitap
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Robinson, A.M.
VAMPIRE CRUSH (Young Adult)
(HarperCollins, January 2011)
Galley, 416 pages

First, five mysterious new students show up at Sophie McGee’s high school. Then, Sophie’s
childhood nemesis, James, reappears, looking cuter than ever and still displaying a knack for
making Sophie’s blood boil. When Sophie finds out that James has a connection to the new kids,
she decides to put her investigative skills to work… never expecting that her life would quickly
begin to resemble an episode of Buffy the Vampire Slayer—without the necessary vampire-
slaying skills.

Perfect for fans of the Vampire Kisses and Vladimir Tod series, A.M. Robinson’s debut novel
sparkles with action, intrique, irresistible wit, and sizzling romance.

A.M. Robinson lives in New York City, where she works in the publishing industry. She
graduated from Indiana University with a double major in English and Chinese, but she is
obviously only using the first one. VAMPIRE CRUSH is her first book.

Rights sold:
German: Penhaligon/RH Germany
Russian: AST

Rotenberg, Robert
GUILTY PLEA
(Sarah Crichton Books/FSG, December 2010)
Manuscript due June 2010

On the same morning his headline-grabbing divorce trial is set to begin, Quentin Wyler is found
dead on the kitchen floor of his million-dollar home, the victim of seven stab wounds. Detective
Ari Greene arrives minutes before the international press, who’ve been egged on by Wyler’s torrid
affair with a young Hollywood starlet. The dead man has left a clue, formed from his four-year-old
child Simon’s letters on the fridge door. Toronto’s going through a crime wave and the heat is on
Greene. Hours after the funeral, Wyler’s ex-wife, a strange beauty named Samantha from an old
mining town in Northern Ontario, is charged with murder.

Ted DiPaulo, a veteran defense lawyer, widowed and now raising two teenagers, finds his biggest
obstacle is his own client, the hard-to-read Samantha. Jennifer Raglan, who recently stepped down
as head crown— is back with her family after her secret affair with Detective Greene and is
positioned as the determined prosecutor. What should be a straight-forward guilty plea turns into a
complex murder trial, the aftermath of which leaves everyone discontented and Detective Greene,
as ever, still looking for answers.

Robert Rotenberg is one of Toronto’s top lawyers, defending, as he likes to say, “everything
from murder to shoplifting,” and the author of the international bestseller, Old City Hall. He lives
in Toronto with his wife, a television producer at CBC News, their three children, and their little
dog, Fudge.
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Rights sold:
British: John Murray
French: Presses de la Cite
Italian: Giano/Neri Pozza

Rotenberg, Robert
OLD CITY HALL
(Sarah Crichton Books/FSG, March 2009)
Hardcover, 372 pages
International Bestseller!

CWA “New Blood” Dagger Award Nominee! (UK)

Praise:
“An amazing debut novel. Robert Rotenberg’s Old City Hall has everything a legal thriller should
have, and more: absolutely engaging characters, a tight, taut, and believable plot, a heart-
quickening pace, and, best of all, some of the finest writing I’ve read in years. This one has winner
written all over it.” –Nelson DeMille, international bestselling author

“There is nothing in Old City Hall to suggest that it's Robert Rotenberg's debut. The middle-aged
Canadian criminal lawyer has got it all—pace, good characters, tension, and an intriguing plot.”
–Marcel Berlins, The Times (London)

Film Rights: Shaftesbury Films (Canada)

Rights sold:
British: John Murray
French: Presses de la Cite
German: Rowohlt
Hebrew: Matar
Italian: Giano/Neri Pozza
Japanese: Hayakawa

Marathi (India): Mehta Publishing House
Polish: Proszynski Media
Russian: AST
Spanish: Belacqva/Grupo Norma
U.S. Audio: Recorded Books
UK Unabridged Audio: W.F. Howes

Sekaran, Shanthi
THE PRAYER ROOM
(MacAdam/Cage, February 2009)
Hardcover/Trade Paperback, 375 pages

In 1974, a young, callow Englishman named George Armitage goes to Madras for Ph.D. research
and comes back married to Viji, an Indian woman he barely knows. The pair ends up in
Sacramento, where Viji gives birth to triplets. In this new American world of shag carpeting and
pudding pops, Viji’s closest friends are the framed portraits of dead relatives that she hangs in her
prayer room. Inside this room, she tells the photos her problems as they roll their eyes and sass
her right back.

Viji’s role as the queen of her California ranch house is interrupted when her father-in-law shows
up one day unannounced. Grandad Stan teaches the kids to piss in the rosebushes, beds the
neighbor’s maid, and generally flummoxes Viji every chance he gets. Viji feels the foreignness of
her life expand around her. Who is this malted-milk husband, anyway, and how did she end up
with three children when she’d expected one? When her older sister invites her back to her


